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| SCHOOL OF COMMERCE
DEVI AHILYA VISHWAVIDHYALAYA, INDORE

e —————————— - no—— ——

Conduct of Workshop - Curriculum Design and Development
Workshop of UG course B.Com. session-2021-2022.

Dated: 12-06-2022

MINUTES OF THE MEETING

Minutes of the Meeting of Curriculum Revision Workshop — 2022 in Commerce
held on07/06/2022 to 13/06/2022 at 11:30 AM in Conference Room (G-1) at SOC,
DAVV to develop syllabus of B.Com. Under Graduate Program.

As per NEP(New Education Policy) B.Com Subject Schemes and Syllabus
Revision done by the Faculty, Industry Experts and Department Committee

members as per Letter No.B49/38/CC/21/38 Dated: 03/11/2021 Higher Education,
New Cducation Policy-2020, Clause 14A Implemented for undergraduate program
of DAVV university teaching department. The nomenclature of B.Com (ATM) to
Bachelor of Commerce (B.Com.) as per norms. From Batch 2021-2022 in the

Conference Room of the Department. Following Faculties Experts were present.

On 07™ of June 2022 Curriculum Revision Workshop of Commerce was held in
the department. Committee comprising of Prof Kamlesh Bhandari, Prof. Praveen
Ojha and Prof. Anoop Vyas were present along with Head of the Department Dr.
Preeti Singh Ma’am. On the first day Syllabus of B.Com was discussed according
to the New Education Policy. Dr. P.K. Sanse, Dr. J.K. Jain, Dr. Rajeshri Desai and
Dr. Bhoomi Sitlani were the dignitary that supervised the smooth functioning of

the workshop.
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Following Faculty and Staff members were present and actively contributed to the

workshop:

1. Dr.Preeti Singh © Head, SOC,DAVV
2. Dr.Rajeshri Desai = Convenor

3. Dr.Bhoomi Sitlani . Member

4. Dr. PX. Gupta

5. Dr. Rajendra Singh

6. Dr. Avinash Desai

7. Dr.Nilesh Sainy

8. Dr. Amit Kumar Singh
9. Mr. Alok Anand Jha
10.Mr. Prathmesh Joshi
11.Dr. Nilesh Saini

12.Dr. Sunita Sharma
13.Dr. Bharti Arya

14.Dr. Avneet Kaur Narang
15. Dr. Bhrmajot Bagga
16.Mrs.Pramila Suryavanshi
17.Mr.Ajay Mujalda

Following significant conclusion were drawn by the committee:

3 year degree programme to be replaced by New Education Policy norms.
4 year degree programme to replace 3 year degree programme.

Credit scheme of various subject to be changed as per new norms

More optional subjects to be offered to the students.

More skill based syllabus was designed.

Focus on Industry Ready Course and students.

Skill based subjects to get more credits.
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New Syllabus as per Revision:

—

E-Commerce & Online Marketing/Retail Management

I English/Hindi - [ Credits
2. Financial Accounting L
3. Business Mathematics S e
4. Business Economics 3 —
__Si Principles & Practices Of Management ‘/”_—;’#
6. | Introduction To Computer T 4+
7. French 4
8. Business Environment In India 3
9. | Principle Of Marketing 3
10. Cost Accounting 3
11. Business Statistics 3 T
12. Data Base Management System 4
13. Business Communication & Report Writing/Web Designing 4
14. Corporate Accounting 3
15. Advanced Financial Accounting 3
16. Busincss Legislation 3
17. Organizational Behaviour 3
18. | Financial Market Operation/International Business 4
19. Fundamental of Investment/Consumer Protection 4
20. | Advanced Corporate Accounting 3
21. [ Management Accounting 3
22. Company Law 3
73. | Fundamental of Banking & Insurance 3
4
4
3
3
4
6
3
4
4
3
6

24.

25. | Investment in Stock Market/E-Accounting & Taxation with GST
26. Direct Taxes

27. Goods & Service Tax (GST) and Customs Law

28. Financial Management/Public Finance

29, Field Project/Intemships/Apprentices

30. | Corporate Tax Management

31. | Human Resource Management/F inancial Institution & Market
32. | Advanced Auditing/Management Information System

33. | Strategic Tax Management

34. | Field Project/Internships/Apprentices




35, ()pcrmimml Research }
36. Advanced Marketing & Market Research/Entrepreneurship Development 4
37. Research Methodology A
38. Advanced Cost Accounting 3
39. |F ield Project/Internships/Apprentices 6
40. | Financial Reporting and Analysis 3
41. Personal Tax Planning J
4’2 “Advanced Statistical Analysis 4
43, | Field ProjocuIntemships/Apprentices/Rescarch Project =

Following recommendations were included after final approval of the committee:

- —
Old Syllabus New Syllabus —
Credit

Course Credit | Course | Credlt |

English 2 English/Hindi 4
Financial Accounting 4 Financial Accounting | 3

Business Mathematics 4 Business Mathematics +

Business Economics 4 Business Economics

Principles And Practices Of 4 Principles & Practices Of Management

Management 3
Introduction To Computers 4 Introduction To Computer 4
French 4 French 4
Business Environment In India 4 Business Environment In India 3
Principles Of Marketing 4 Principle Of Marketing 3
Business Statistics 4 Cost Accounting 3

Cost Accounting 4 Business Statistics 3
Database Management System 4 Data Base Management System 4
"Business Communication & 2 | Business Communication & Report

Report Writing Writing/Web Designing 4
Direct Taxation 4 Corporate Accounting 3
Management Accounting 4 Advanced Financial Accounting 3
Business Legislation 4 Business Legislation 3
Human Resources Management 4 Organizational Behaviour 3
Accounting Information System 4 Financial Market Operation/International

& Packages Business 4
Organizational Behaviour 2 Fundamental of Investment/Consumer

Protection 4

Company Law 4 Advanced Corporate Accounting 3
Indirect Taxation 4 Management Accounting 3
Operational Reseach 4 Company Law 3




Fundamental Of Banking 4 i
nsurance undamental of Banking & Insurance 3
:.Commerce = :
E 4 __,.MP:EEQS & Online Marketing/Retail ]
rate Accounting anagement
Corpo 4 H_é..::_n:” in Stock Market/E- 4
@H\%mw@wwmwmm@mw 'R CH\M%___,._.NN .wh l'axation with GST Y
Introduction To Foreign Trade 4 ‘Goods & Service Tax (GST) and ‘ ;
| Customs Law - —
i al Institutions And ~ustoms LaW ___________————— [
ﬂ“”x:onn_u HIHOPS A% 4 | Financial Management/Public Finance .
i - I E—
Maa_u ﬂ:@:ahh_vﬂ _ 3 Field Project/Internships/A rentices 6
aoedo& >a - ology 4 Corporate Tax Management 3
Advanced Auditing 4 Human Resource Management/Financial
- Institution & Market 4
Public Finance 4 Advanced Auditing/Management
I Information System 1\\\W\|\
Financial Management 4 Strategic Tax Management 3
Stretegic Tax Management 4 Field Project/Internshi ps/Apprentices 6
Management Information 4 Operational Research
System 3
Mrp (Major Research Project) 4 Advanced Marketing & Market
Research/Entrepreneurship Development 4
Research Methodology 4 |
Advanced Cost Accounting 3 L
Field 1_.o_.ooS=83mEvW\>vv_.o=:onm 6
Financial Reporting and Analysis 3
Personal Tax Planning 3
Advanced Statistical Analysis 4
Field Project / Internships /Apprentices /
Research Project 10
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SCHOOBIOFE

NEP-2021

CHOOL OF COMMERCE
VAT S

Subject Scheme and Syllabus

tB.COM 4YRS PROGRAMMES
1" SEMESTER (JULY-DECEMBER)

Category Code Course Credits
GEC BCM-1110 English/ 4
BCM-1111 Hindi —
Major BCM-1210 Financial Accounting 3
Major BCM-1310 Business Mathematics 3
Minor BCM-1410 Business Economics 3
Minor BCM-1510 Principles & Practices of
Management 3
AEC BCM-1610 Introduction To 4
Computer
Total 20
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Hindi Language
. Subject Code: BCM 1111
i of the Subject: T Aifder vd Wemfy ar s B
Opjectives: faemeffat &Y smmr afy enfifa; Hivgfs aredfya Ao @ s s

Learning Outcomes:
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ENGLISH
Subject Code: BCM-1110

Objective:
pamiliarize students with functional use of grammar, Understanding of the use of language.

Course Contents:

Unit: 1- PROSE WORK

@ Tryst With Destiny — Jawaharlal Nehru

i) Delhi In 1857- Mirza Ghalib

(iii) The Heritage of Indian Art — Kapila Vatsyayan
(iv) The Portrait of a Lady — Khushawant Singh

(v) Raja’s Diamond —R.L Stevenson

Unit: 2-
Comprehension

Unit: 3-
Composition

Unit: 4-
Vocabulary

Unit: 5-

Grammar & Usage: Modals, Tenses, Direct/Indirect Speech, Active/ Passive Voice.

References:

1. English Grammar: Wren & Martin.

2. English Language Skills: Aruna Koneru, McGraw Hill Education

1.
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l"lf“J/\N('l AL ACCOUNTING
Subject Code: BCM-1210

Objectives:
1. To make the acquire conceptual knowledge of accounting
2. 'To equip the students with the knowledge of accounting process and Preparation of final
Accounts.
Course Contents:

UNIT 1:- Introduction to Accounting Need for Accounting-definition, features, objectives, functions,

and scope of Accounting; Branches of accounting, Advantages and limitations of Accounting, Accounting
Principles: Accounting concepts and conventions. Accounting process
An Introduction to AS.

UNIT 1L:- Journal, Ledger and Trial Balance & Final Account: - Rules for recording (Journal) the
transactions- One Book Journal for Small business, Subsidiary books journal for large business, Types of
Journal Entries.

Ledger: - Opening of Accounts, Posting from one Journal book & subsidiary books to Accounts.

Final Account: meaning, feature, uses and preparation of Manufacturing, Trading Account, Profit & Loss
Account and Balance sheet

Trail Balance: - Meaning, objectives, methods of preparation

Errors & their rectification: - Types of errors, two sided & one sided errors, Suspense Account,

Rectification before & after final accounts, effect on profit.

UNIT I11:- Bank reconciliation statement Journal: - Bank reconciliation statement: - need of BRS,
reasons of difference between Cash Book & Pass Book Balances ascertainment of correct cash book
balance. Branch account & Departmental account. /

UNIT 1V:- Accounting of Incomplete books—Meaning, features & methods (Capital & Conversion),
Final account of Non-Trading Organization, Preparation of Receipt & Payment Alc, and Preparation of
Income & Expenditure A/c with Balance sheet.

Joint Ventures- features- difference between joint venture and consignment,

Accounting procedure- methods of keeping records for joint venture account method of recording in co
ventures books- separate set of books methods.

UNIT V:- Depreciation- Provision and Reserves: Meaning of Depreciation —Causes-objects of providing
for depreciation — Factors affecting depreciation —Accounting treatment- methods of providing
depreciation- straight line method — Diminishing balance method, provisions and reserves — Reserve
fund- Different types of provisions and Reserves. AS-6 & AS-10

References:

1. Principles and practice of accounting, R.L. Gupta & V.K. Gupta sultan chand & Sons.
2. Accountancy- 1.S.P. Jain & K.L Narang kalyani publishers.

3. Financial Accounting — Dr.R.C.Gupta & Dr. P.K.Sanse.




BUSINESS MATHEMATICS

Subject Code:BCM-1310
Objectives: :
= 7|, Tomake the acquire conceptual knowledge of mathematics.

2. To equip the students with the knowledge of basic mathematics process.

Course Contents:

Unit-1:- Average, Ratio & Proportion, Percentage

Unit-2:- Logarithms & Anti-Logarithms: Properties of log, law of log, log system
characteristics and mantissa of log, Determination of log of a number, Antilogarithms.

Unit-3:- Mathematical Finance: Cost price, selling price, marked price, profit, loss, Discount,

Sequential Discount. Commission and Brokerage. Simple Interest, Compound Interest. EMI
concept.

Unit-4:- Annuities, True Discount & Banker Discount.

Unit-5:- Matrices and Determinants: Definition of Matrix, Types Of Matrix, Algebra Of
Matrices. Calculation of values of determinants up to third order, Adjoint of a Matrix,

Elementary row operations, finding inverse of a matrix through adjoint and elementary row
operations. Application of matrices.

References:
Business Mathematics: S. Chand; Himalaya Publication Ltd.
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BUSINESS ECONOMICS
Subject Code:BCM-1410

Objectives: To make students how to understand business organizations work by applying
economics principles in their business management,

Contents:

Unit-1: Introduction Business: Economics: Meaning, Characteristics, Scope, Uses, And Role &
Responsibilities. Tools for Analysis: Functional Relationships, Schedules, Graphs and Equations.

Unit-2: Theory of Demand and Analysis: Law of Demand Its Determinants and Exceptions.
Meaning Of Consumer Demand, Market Demand, and Elasticity of Demand. Consumer
Behavior: Marginal Utility Approach And Indifferent Curve Analysis.
Demand Estimation and Forecasting: Meaning, Objective & Methods.

Unit-3: Law Of Supply Meaning: Determinants of Supply and Its Influence On Cost Of

Production. Production Function: Equilibrium, Return to Factor & Return To Scale, Economics
Of Scale, BEP.

Unit-4: Market Structure And Factors Of Production: Forms Of Market: Perfect
Competition, Monopoly, Oligopoly And Monopolistic Competition, Characteristics, Meaning
And Profit Maximizing, Kinked Demand Curve.

Unit-5: National Income Trade Cycles and International Trade: Definition, Measurement,
GDP, Fiscal Policy, Monetary Policy, Economic Systems, Liberalization, Privatization, And
Globalization. Classical & Keynes Theories of Interest and Employment, IS-LM Curve. WTO:
GATT, Objectives, Agreements, Functions, Structure.

Trade Cycles: Meaning, Phases, Consequences, Remedies, International Trade.BOP.

References:
Economics: Samuelson, Tata Mcgraw Hill.
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PRINCIPLES & PRACTICES OF MANAGEMENT
Subject Code:BCM-1510

Objectives: To Familiarize the Students with Concepts and principles of Management in
Various Fields.

Unit-1: Introduction Management: Meaning, Concept, Features And Functional Areas Of

Management, Management & Administration, And Principles Of Management, Social
Responsibility And Ethics Of Management.

Unit-2: Planning And Controlling Planning: Nature, Importance And Objectives Of Planning,
Planning Process, Types Of Planning, Barriers To Effective Planning, Operational Plan.
Strategic Planning.

Unit-3: Organizing And Staffing Organization: Definition, Line, Staff, Functional And Matrix
Type Organization, Span Of Control, Centralization VS Decentralization. Staffing & Motivation:
Concept, Manpower Planning, Job Design, Recruitment & Selection, Training And
Development, Performance Appraisal, Motivation, Motivators And Satisfaction, Motivating
Towards Organizing Objectives, Morale Building.

Unit4: Leadership & Communication Defining: Leadership And Its Role, Should Managers
Lead, Leadership Style, Leadership Development, Leadership Behavior. Communication:
Process, Bridging Gap Using Tools of Communication, Electronic Media In Communication.

Unit-5: Production & Marketing Management: Types Of Production, Quality Control Tools
Used, Marketing Management: Definition And Concept Of Marketing, Functions Of Marketing.

Market Research, Types Of Markets, Sales.

References:
Principles of management: W.L. Hill and steven L Mcshane. Tata Mcgraw Hill.

Principles and practices of management: Dr. R.D. Agrawal
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INTRODUCTION TO COMPUTERS
Subject Code:BCM-1610

E Objective: ';:cl:::: Basic Knowledge about Computer With Application of Various

Contents:

Unit-1: Introduction: Introduction, Characteristics, Types of Computers, Types of Hardware &
Software, Input Output Devices and their Description. o

Unit-2 Memory: Ram, Rom, Prom, E-Prom, Hard Disk, Primary And Secondary Memory,
Cache, Physical And Virtual Memory.

Unit-3: Operating System and Windows- Meaning, Definition, Functions, Types of Operating
System, Booting process. Disk Operating System: Definition, Internal and External Commands.
Windows Operating System: Start Menu, Control Pane, Windows Accessories.

Unit-4: Application Packages: Ms- Word: Meaning and Features of Word Processing,
Advantages and Application of Word Processing, Lab Practices. Ms- Excel: Features, Work

Sheet/ Workbook, Applications of Excel, Lab Practices. Ms-PowerPoint: Features, Applications,
Menus, Lab Practices.

Unit-5: Computer Networking & Internet: Introduction, Essential of Networks, Types of
Networks, Network topologies, Types of communication, Types of transmission media, Types of
connectivity devices, Internet technologies, access devices, WWW, Multimedia.

References:

1. Information Technology: Dennis P. Curtin; Mcgraw

Hill International

2. Fundamentals of Computers: P.Mohan, Himalaya Publishing House.
3. Fundamentals of Computers: Atul Kahate; Tata Mcgraw Hill.

4. Information Technology by Dr. Sushila Madan
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2" Semester

| — Category Code Course Credits
— AEC BCM-2110 French 4
—

Minor BCM-2210 | Business Environment In
India 3
Minor BCM -2310 Principle Of Marketing 3
Major BCM - 2410 Cost Accounting 3
Major BCM - 2510 Business Statistics 3

GEC BCM - 2610 Data Base Management

System 4
Total 20
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FRENCH
Subject Code:-BCM-2210

Aims: The aim of the course is to facilitate the use of translation for more communication and
interpretation.
Objectives:
1.To Deve.lop the basic language skills through exercises.
2. To ameliorate the level of language proficiency.
3. To inculcate the cultural aspects of the region & to analyze and evaluate other
Translated texts.

Course Contents:

UNIT 1

1. Phonetics Sounds

2. Numbers

3. Days of the week

4, Months of the year

5. Introduction to groups of verbs.

UNIT 2

1.1st, 2nd groups and irregular verbs
2. Basic Grammar -

3. Nationality

4. Professions

5. Sentence form translation

UNIT 3
1. Basic Grammar-II
2. Festivals of France
3. Introduction of oneself in French
4. 3rd and 4th group verbs
5. Small Para translation

UNIT 4.

1. Basic Grammar -III

2. Civilisation of France

3. Small Passage Writing

4. Translations (Eng-French)

5. Translation (French-English)
6. Unseen Passage

References:
;- A1 Echo (1 Edition) (Methode de Francais): J. Girardet, J. Pecheur
- Al Echo (2 Edition) (Methode de Francais): J. Girardet, J. Pecheur
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BUSINESS ENVIRONMENT IN INDIA
Subject Code:-BMC-2210

Objective: The course shall provide an understanding of the different aspects of Business

Environment at the determining element in management of business in a society, with
special reference to business in India.

Course Contents:

1. Nature of the Environment of Business: Concept significance and nature of business
environment, Elements of environment- internal and external.

2. Economic Environment: Significance of economic environment, Economic Structure,
Economic Policies- Industrial, Monetary & Fiscal policies.

3. Socio-Cultural Environment: Business as a social institution operating for economic goals,

Culture and Organizational Behavior, Demographic features, poverty, Labour and employment,
Education,

4. Legal and Political Environment: Mergers & Acquisitions / MRTP Act, 1969 &
Competition Act, Impact of Political Environment on Business.

5. Technological Environment: Concept and Significance of Technological Environment,
Sources of Technological dynamics, Impact of Technology on Globalization.

6. Global Issues: Foreign Direct Investment, Globalization, WTO and its impact,

Text Readings:

1. Justin Paul, “Business Environment Test & Cases”, Tata McGraw Hill Companies,
New Delhi, 2006.

3. Bhagwati J., “India in Transition”, New Delhi, Oxford University Press, 1994.
4. Rugman & Hodgetts, “International Business”, McGraw Hill Publication, 1995.
S. Steiner & Steiner, “Business, Government.and Society”, Western Publishing, 2000.

6. Aswathappa K, “Essentials of Business Environment”, Himalaya Publishing, New
Delhi, 2000.

7. Adhikari M., “Managerial Economics”, N.D. Khalsa Pub, 1999, New Delhi.

8. David JR. & Chang “Managerial Economics”, Prentice Hall, 1999, New Delhi.
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PRINCIPLES OF MARKETING
Subject Code:-BCM-231¢

Objectives: To help students to understand the conce

t of marketi i lications.
Also to expose the students to the latest trends in ma Pt of marketing and its applica

keting,
Contents:

UNIT -1: Introduction to Marketing: Introduction to Marketing: . 4
importance of marketing, Approaches to the study eting: Definition, nature, scope an

L of marketing and economic development,
traditional and modern concept of marketing. Functions of marketﬁxg. P

UNIT -2: Marketing Environment (Micro &Macro): Analyzing needs & trends in the Macro
environment — Demographic, Economic Natural, Technological, Political- Legal, Socio cultural
environment. Marketing Mix — The elements of marketing mix. Market Segmentation: Bases for

Market segmentation, Requisites of sound marketing segmentation — Market Targeting strategies
—Positioning — Undifferentiated marketing — Concentrated marketing.

UNIT -3: Product: Classification of Products, Product mix decision- Product line, product
addition &deletion, Product life cycle, Product planning, New product development process.

UNIT —4: Pricing: Pricing objectives, price determination, factors influencing pricing policy,
method of pricing policies and strategies.

UNIT -5: Channels of distribution and Logistics Definition — Need — channel design decision
— channel management decision — factors affecting channels, Types of marketing channels.

UNIT -6: Promotion: Nature and importance of promotion, Promotional methods — Advertising

decisions, sales Promotion, public relation, direct selling.Advertising copy, evaluation of
advertising.

UNIT -7: Recent Trends in Marketing: E-business, Tele-marketing, M-Business, Relationship
Marketing, Retailing, Concept Marketing and Virtual Marketing.

BOOKS FOR REFERENCE:

1. Philip Kotler - Marketing Management

2. J.C. Gandhi - Marketing Management

3. William M. Pride and O.C. Ferrell- Marketing.

4. Stanton W.J. etz:.ll Michael& Walker, Fundamentals of Management
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BUSINESS STATISTICS
Subject Code: BCM-2410

Objective: It enables the students to gain undergoing of Statistical techniques as are
applicable to business.

Contents:

UNIT 'l:- lNTRQDU?TION Tp STATISTIC: Introduction: Meaning, Scope and Uses,
Collocnor.\ of data '.) l.’nmary and ii) secondary data - Classification and tabulation, Planning &
organization of statistical survey. J

UNIT II:- INTRODUCTION TO MEASUREMENT OF CENTRAL TENDENCY: Types

of central tendency and its application (MEAN, MEDIAN, MODE), Partition Value (Quartiles,
Deciles, Percentiles).

UNIT III: - Measure of Dispersion: - Mean Deviation, Standard Deviation, Co-efficient of
Mean Deviation & Standard Deviation. Skenwess, Moments and Kurtosis.

UNIT III CORRELATION AND REGRESSION: Correlation: Meaning and definition of
correlation, Types of correlation, Methods of studying correlation i) Graphic method ii) Karl
Pearson’s method iii) Rank correlation method Regression: Meaning and definition of

Regression, Methods of studying regression i) Graphic method ii) Regression equations and iii)
Regression Coefficient

UNIT IV INDEX NUMBER: Concepts, uses & types, methods of constructing Index number.
i) Simple aggregative method

ii) Weighted aggregative method — Price index number — Quantity index numbers.

i) Laspeyre’s Method

ii) Paasche’s Method

iii)  Fisher’s Method

iv)  Marshall Edgeworth Method
V) Dorbish-Bowley’s Method

BOOKS RECOMMENDED
1. Statistics (Theory, Methods and applications) —Dr.D.C.Sancheti and V.K.Kapoor Sultan

Chand & Sons., New Delhi.
2 Business Statistics — S.P.Gupta, Sultan Chand & Sons., New Delhi.
3. Fundamentals of Statistics — D.H. Elhance

4. Statistics (Theory and Practice) — R.S.N.Pillai and Bagavathi, S. Chand Company Ltd.
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COST ACCOUNTING
Subject Code:BCM-2510

OBJECTIVES:

1. To familiarize students with the various concepts and element of cost
2. To create cost consciousness among the students,

Contents:

UNIT-1: COST ACCOUNTING: Introduction — Meaning of Cost, costing and Cost

Accounting — Comparison between Financial Accounts and Cost Accounts — Elements of cost
and their classification

UNIT-2: ELEMENTS OF COST: MATERIAL COSTING: Concept and Types of Material,
Methods of pricing materials issues — LIFO- FIFO - Weighted Average Method — Simple
Average Method, Concept and importance of Inventory Management, Techniques of inventory
control, EOQ & Inventory Ratio. LABOUR COSTING: Meaning and classification,

Accounting for Labour, Methods of Wage payment, Incentive Schemes, Labour cost control
procedure. OVERHEAD COSTING: Definition - Classification of overheads — Procedure for

accounting and control of overheads —Allocation of overheads — Apportionment of overheads —

Apportionment of Service department costs to production departments — Repeated Distribution
method — Simultaneous equation method — absorption of OH’s

UNIT-3: UNIT COSTING: Meaning, Cost Sheet, Production Statement, Production Account,
And Preparation of Tender price.

OPERATING COSTING: Meaning, Objectives, and Types.

UNIT-4: CONTRACT COSTING: Features of Contracts, Procedure of Contract Costing,
Profit on Incomplete Contracts, Estimated Contract. PROCESS COSTING: Nature of Process

Costing, Preparation of Process Cost Accounts (Including inter process profit & Marginal
Costing) MARGINAL COSTING: BEP, P/V Ratio, and Margin of Safety.

UNIT-5: RECONCILIATION OF COST AND FINANCIAL ACCOUNTS: Need for

reconciliation — Reasons for difference in profits — Problems on preparation of Reconciliation
statements including Memorandum Reconciliation account.

BOOKS RECOMMENDED:
1. M.1. Singhai, Cost Accounts — Universal Publication,Agra

2. prof. sanjay Mehta & Prof. Mukesh Brahmbhatt- Devi Ahilya Prakhan.

3. M.C. Shukla, T.S.Grewal and M.P.Gupta, Cost Accounting — Text and Problems,
S.Chand & Co., New Delhi.

4. Ravi M, Klshore Cost Accounting and Financial Management,, Taxman Allied Services
(P) Ltd., New Delhi.

3 Cost Accounting - Singhal, Sanse, Pandey & Waghela.
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DATABASE MANAGEMENT SYSTEM
Subject Code:BCM-2610

Objective: This course provides students the basic kno ! o
of DBMS & RDBMS in organization, Wledge, concept and Applications

Coateats: _

Unit 1: htrodlchou; 13::148 Conct?pts and architecture, Database approach v/s Traditional tile
scoessing approach, tages of database systems, Schemas and instances, Three Levels
Architecture, Data Independence, Data Dictionary, Database Users, Data Administrators.

Unit 2: Entity-Relationship Model: Entities and attributes, Entity types, Value, Sets, Keys
aributes, Relationships, Defining the E-R diagram of database , data definition and
mlpulan.on languag&s--RDBMS —Concept, Components, Data Integrity, Keys, Relational data
Manipulations and Relational Algebra, Tuple Calculus,

Unit 3: -Nornul?ntion: Definition, Decomposition, Basic Concepts like FD, And Objectives of
Normalization. Normal Forms- First, Second, Third Normal Form, BCNF, Concept of Multi

Valued Dependencies & Higher Normal Forms. Data models: relational model, hierarchical
model, network model.

Unit 4: Structured Query Language: Introduction to SQL, DDL, DML, and DCL statements,
Creating Tables, Adding Constraints, Altering Tables, Update, Insert, Delete & various Form of
SELECT- Simple, Using Special Operators for Data Access. Nested Queries & Exposure to
Joins, Aggregate Functions.

Reference Books:

L Ullman J.D.: Data base management systems

2. Date CJ.: Data base management systems vol.

3. Alexis Leon & Mathews Leon: Data base management systems

1222222222




3 Semester

~Category " Code Course Credits
TUSEC BCM-3110 | Business Communication &
. Report Writing/
BCM-3111 Web Designing 4
Major BCM-3210 | Corporate Accounting | 3
Major | BcM -3310 ~ Advanced Financial
Accounting 3
Minor BCM - 3410 Business Legislation 3
Minor BCM - 3510 Organizational Behavior 3
GEC BCM - 3610 Financial Market
Operation/
BCM - 3611 International Business 4
Total 20
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BUSINESS COMMUNICATION & REPORT WRITING
Subject Code: BCM-3110

OBJECT IVE: The object of this subject is to cultivate effectiv icati :
well 85 Written in the students. ¢ communication skills oral as

Contens: ) .
- 1: Introduction: Basi forms of Communication, Principles of effective communication,

informal and formal communication, communication barriers

UNIT-II Writing Skills: Business letters, memos format and appearance, request letters good

news and bad news letters, collection letters, office memorandum.

UNIT-III Business Letters: Meaning, Essentials and types of business letters.

Accounts — (a) Letters to customers regarding dues — follow up. (b) Letters to banks regarding
overdrafts, cash credit and account current. (c) Letter to insurance and payment, renewal of
:nsurance of policy, claims and their Settlement.

UNIT-IV Purchase & Sales: Purchase: Request for quotations, tenders, samples and drawings,
complaints and follow up. Sales: Drafting of sales letters, circular letters, and status enquiries.

UNIT- V Report Writing: Introduction to proposals, short reports and formal reports, report
presentaxion on any chosen topic, oral presentations, principles of oral presentations, factors
affecting  presentations, sales presentation, resume writing. Non-verbal aspects of
communication. Effective Listening: Principles of effective listening, oral, written and video
sessions. Preparation of Matter for Meetings: The writing of notices, agenda minutes, the

organization and conduct of conferences:

BOOKS FOR REFERENCE:

n: Business Communication & Report Writing, TMH,

L RC. Sharma & Krishna Moha

New Delhi.
2 Raman. S & Swami. R: Busin
Publications, Madras.

ashetti: Effective Business En

ess Communication — A Practical Approach, Professional

3 Ramesh & Pattan glish & Correspondence.

4 Majumdar: Commercial Correspondence
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WEB DESIGNING
Subject Code: BCM-3111

Course Objectives:

Programs, graphics, etc.

3. To helps students gain creativity, critical thinking and technical skills.

Contents:

Unit 1:- HTML: Introduction to HTML, HTML Ta

h gs Creating Forms Creating tables Managing
ome page

Unit 2:- CSS: Introduction to CSS, Three wa

ys to use CSS, CSS Properties Designing website
working with Templates

Unit 3:- Java Script: Introduction to JavaScript, Three ways to use JavaScript Working with
events Client-side Validation

Unit 4:- J Query: - Introduction to J Query, Validation using JQuery, JQuery Forms and JQuery
Examples

Unit S:- Understanding Controller:- Request & Response Parameter Controller Action
Request Life Cycle callbacks Controller method Redirection Working with component

Understanding Model Creating Model for Database Table Retrieving Data Using Model
Method for all Basic CURD (Create, Read, Update, Delete) Create own Model method Making
custom SQL Queries Data Validation

Unit 6:- Understanding ORM (Object Relational Mapping):- Working with Simple
association one to-one one-to-many many-to-many

Yiew: - Working with layout Create custom Layout Working with Helper class Creating and
using user define Helper Working with element.

References: .

1. Responsive Web Design with HTMLS and CSS3, Second Edition, Ben.Fram. i

2. Responsive Web Design with HTMLS5 and CSS3, Essentials by Alex Libby, Gaurv Gupta, Asoj talesra
3. Beginning HTML,XHTML,CCS and JavaScript 1* Edition by Jon Duckett.
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CORPORATE ACCOUNTING
Subject Code: BCM-3210

Objective: The objective of this course is to expose students to maintain company accounts as
per company law and accounting standards and handling accounting adjustments related to

companies.
Contents:

UNIT-I .Accountlnz of Shares:- Concept, types of Shares, Issue, forfeiture, Reissue,
Redemption & Buy-back of shares.

Unit 2: Accounting of Debentures: - Meaning, features, types of debentures, Issue of
debentures, redemption of debentures, methods of redemption of debentures.

UNIT 3 Company Final Accounts: - Introduction, purpose, statutory requirement, Disposal of
profit- Dividend, Bonus share & Reserves. Preparation of Financial statement of Company as per
schedule 6 (Revised) of Company Act. (Excluding managerial remuneration).

UNIT4 : Liquidation of Company.

UNIT 5 Valuation of Shares & goodwill: - Meaning & need for valuation of shares, factors
affecting valuation & methods of valuation of shares. Goodwill: Meaning Definition & Elements
of goodwill, Types of Goodwill & methods of valuation of goodwill. Accounts relating to
liquidation of Companies:- Introduction, order of payment, preferential payments
(creditors),overriding preferential payments, preparation of statement of affairs & Liquidation

final statement of account..

References:-

1. Accounting for Managers: J. Dearden and S.K. Bhattacharya

2. Advanced Accountancy Vol II : S.N. Maheshwari

3. Advanced Accounting: M.C.Shukla & T.S.Grewal

4. Advanced Financial Accounting: R.L. Gupta 5.

5. Corporate Accounts: Dr. Ramesh Mangal

6. Corporate Accounting- Sanse & Tripathi
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ADVANCED FINANCIAL ACCOUNTING
Subject Code: BCM-3310

Objective: The objective of this course is to ex
pose students to maintai
in company accounts

Contents

Unit 2:- Accounting for royalty and insolvency of individual

q

E

E

[

' Unit 1: Accounting for joint venture and consignment transaction

E Unit 3:- Accounting for hire Purchase System and Installment payment System

Unit 4:- Department and Branch Accounting
Unit 5:- Partnership (Dissolution, sale of firm, Amalgamation)

Unit 6: - Voyage accounts and Investment accounts.

Suggested Reading:

1. Lal, Jawahar, Accounting: Theory and Practice, Himalaya Publishing House, New Delhi
2. Sehgal, Ashok, Sehgal, Deepak: Advanced Financial Accounting, Taxmann;s, New Delhi

3. Sharma, D.G.: F inancial Accounting, Taxmann’s, New Delhi

4. Baker, Richard: Advanced Financial Accounting, Tata McGraw Hill, New Delhi
5. S.N. Maheshwar: Financial Accounting, Vikas Publishing House, New Delhi

' 6. Tulsian P.C.: Financial Accounting, Pearson Education
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BUSINESS LEGISLATION
Subject Code: BCM-3410

L 4
Objective: The objective of this course is to gi i
) ) give basic kn ; ;
economic laws applicable to Indian business houses so th:twcljed.ge. of important b.usmess and
camework. ecisions are taken in the legal
Course contents:
Unit-I The Indian Contract Act, 1872: (a) Co
) ) : ntract — meaning, characteristics and kinds
Esscntlali o:l.valu} ct(:.ntract B Offer and acceptance, consideration, contractual capacity, fr(:e)
consent, i ity o 0 ject, void agreements (c) Contract of Agency (d) Discharge of contract —
modes of discharge including breach and its remedies. ’

Unit -1I The Sale of Goods Act, 1.930: (a) Contract of sale, meaning and difference between
sal:f - agreerpent to sell. (b) Conditions and warranties (c) Transfer of ownership in goods (d)
Performance of contract of sale (€) unpaid seller — meaning and ri i :

hts of
the goods and the buyer. g ghts of an unpaid seller against

Unit-111 :I‘he Negotiable Instruments Act, 1881: (a) Meaning, nature, types and characteristics
of Negotiable Instruments, (b) Holders and Holder-in-due course, Privileges of Holders-in-due
course. (c) Negotiation and endorsement, crossing of cheques, types of crossing, (d) Bouncing of

cheques.
Unit-IV The Indian Partnership Act, 1932: (a) Introduction, meaning, characteristics,
formation and registration, partnership deed. (b) Types of partnerships and partners, rights and

duties of partners. (c) Reconstitution of firm, dissolution of firm.

Trade Practices Act: (a) Introduction, meaning of

Unit-V The Monopolistic And Restrictive
its types. (c) Unfair trade

Monopolistic trade practices, its types. (b) Restrictive trade practices,
practices, its types.

Unit- VI The Foreign Exc
definition and relevant provisions. (b

hange Management Act, 1999: (a) Introduction, meaning,
) Distinction between FEMA and FERA.

Books (Text)

1. Elements of Business and Economic Laws — N.D. Kapoor
3. Commercial & Industrial Law — Sen & Mitra

3. Element of Company Law —N.D. Kapoor

4, Mercantile Law — M.C. Shukla
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FINANCIAL MARKET OPERATION
Subject Code: BCM-3610

Objectives:
1. To understand Financial plannj :

Operations. planning and gain knowledge about Capital & Money market
2. To Understand financial planni . . ) _

Process. planning objectives and various steps in Financial Planning

Contents:
Unit I: New Issue Market:

Me.aning, Functions, Methods of Issuing New Securities (Primary market). Green Shoe
option: use of Green shoe Option in India. Method of Marketing of Securities: Public issue by
prospects, offer for Sale, Placement method.

Unit II: Primary Market Instruments:

Equity shares, Preference Shares, Debentures/ Bonds- Advantages and
Disadvantages. Distinction between Shares and Debentures. Role of Securities in

Industrial Growth.
Unit III: Primary Market Intermediaries:

Merchant Bankers, Underwriters, Forms of Underwriting & Role of Underwriters. Share
transfer Agent- Meaning, Functions. Advertising Agencies- Meaning, Functions.

Unit IV: New Issue Money Market:

Meaning, Types & Importance. Money Market Instruments- Commercial Bills, Treasury Bills,
Call and Short Notice Market Money, Commercial Bills.

Unit V: Management of Investors:

Usual Grievances and Redressal of Investors: Griev?nce
Relating to Brokers, Grievances Relating to Depository
Fund (Awareness & Protection of Investors) Rules, 2001.

s Relating to Companies, Grievances
Investors Education and Protection

References:

I Indian Financial System: Dr. Bharti Pathak, Pearson Education

2. Financial Services: Dr. S Gurusamy, Vijay Nicole Publication
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INTERNATIONAL BUSINESS
Subject Code: BCM-3611

Course Objective:-
Thi§ Cour$°t asltm: ::: mtrmliucc students to the international business, trading and financial
cnwronmc: . Stu cf s are also expected to understand the basic features of the foreign exchange
mar::ts Zﬂts:)?:ce:n: a::i(ce:an‘ge rates. 'll‘he course also creates awareness about emerging issues
suc vironmental sustainability in the ¢ \ . ,

ontext of in
Course Contents: ternational business.
Unit I- Introduction to International Business:
GlobahTmlon anC! its growing importance in the world economy; Impact of Globalization;
lntC_m8"0M| business c?ntrasted with domestic businesses —complexities of international
business; Modes of entry into International businesses.
International Business Environment: Economic, demographic, cultural and political legal
environment.

Unit 11- International Trade:
Theories of International trade - Absolute advantage theory, Comparative advantage theory,

Factory proportion thef)ry and Leontief paradox, Product life cycle theory, National competitive
advantage theory; Tariff and Non-Tariff Barriers. BOP- Balance of payment account and its
components.

Unit I1I- Regional Economic Integration:
Forms of regional integration; Integration efforts amongst countries in Europe, North America

and Asia: EU, NAFTA and SAARC. International Economic Organizations: WTO, World Bank
and IMF.

Unit IV- International Financial Environment:
Foreign exchange markets — participants and functioning; spot and forward rate quotations,

direct and indirect quote, arbitrage, hedging and speculation; Foreign exchange risk and
exposure. Foreign exchange rate: exchange rate determination, types of exchange rate systems -
fixed and flexible, currency convertibility, soft peg, crawling peg, free float, managed float.

Unit V- Foreign Direct Investment:

Types of FDI - Greenfield investment, Brown
Strategic alliances; Benefits and drawbacks of FDI. Conte
Business: IT and outsourcing and its potential for India;

international business.

field investments, Mergers & Acquisition,
mporary issues in International
environmental sustainability in

References:
* Bennett, Roger. International Business, Delhi: Pearson. .
ional Business, New Delhi:

* Charles, W L, Hill and Jain, Arun Kumar, Internat

Tata McGraw Hill. , : :
* Daniels John. D. Lee H. Radenbaugh and David P Sullivan. International Business,
, Pmn Education.

Griffin, Ricky W and Michael W Pustay-

Prentice Hall, .
*Mathur, V., Marwah, P. International Business, Pinnacle Learning.

usiness-A Managerial Perspective
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4™ Semester

: f”’"c'aﬁory Code Course Credits
' —  GEC BCM-4110 Fundamental of
Investment/
| BCM -4111 Consumer Protection 4
Major BCM - 4210 Advanced Corporate
' Accounting 3
Major BCM -4310 Management Accounting 3
— Minor BCM - 4410 Company Law 3
— Minor BCM-4510 | Fundamental of Banking &
Insurance 3
—  SEC BCM - 4610 E-Commerce & Online
Marketing/
BCM - 4611 Retail Management 4
20

Total

|
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FUN
DSAI\:ENTAL OF INVESTMENT
ubj :
e objetive: Ject Code: BCM-41 10
To amiliari.le the students with different investm
their analysis, valuation and investor protection el

Course Learning Outcomes: After complet;
. ] pleting the co
co ; - :cqulamt t:mh t(l;e Investment Environment and ::12::: stt'l;:ent shall be able to:
—develo i 0 i
cO cd P de understanding of Bond valuation & role of C Sum & Risk.
€03 - understand the methods of Equity analysis approach feCH Rating sgenciss.
- i . . es.
Cco4 . anal_yze tvxfo s?curltles portfolio using Harry Markowitz
and Financial derivatives. 1tz model and CAPM, Mutual Funds
CO5 — examine investors’ protection framework

ternatives, introduce them to the basics of

Course Contents:
Unit-I: The Investment Environment

The investment decision process. Types of Inv
: ] : estment-Commodities, Real Estal inanci
. ’ t
Assets. .Th.e Indian securities market, the market participants and trading of sec: é'ltr'ld F‘“ancfal
market indices, sources f’f financial information. Return and Risk: Concept, Calcu?tl’es’ s;:::ty
off between return and risk, Impact of taxes and inflation on return e

Unit-II: Fixed Income Securities
Bond Fundamentals, Estimating bond yields, Bond Valuation, Types of bond risks. Default risk

and credit rating.
Unit-III: Approaches to Equity Analysis
Fundamental Analysis, Technical Analysis and Efficient Market Hypothesis. Valuation of Equity

Shares.

Unit-IV: Portfolio Analysis and Fin
Two securities Harry Markowitz M
Portfolio Risk and Return, Mutual Fun

& Options.

Unit-V: Investor Protection

Role of SEBI and stock exchanges in inv
system, insider trading, investors’ education and awareness.

ancial Derivatives
odel of Portfolio Analysis and Diversification. CAPM,

ds, overview of Financial Derivatives Forwards, Futures

estor protection; Investor grievances and their redressal

References

* Mayo, An Introduction to Investment. Cengage Learning .
* Rustagi, R.P., Investment management. Sultan Chand, NewDelhi.
*Singh, Y.P., Fundamentals of Investment management. Galgotia Publications.
+ Tripathi, Vanita, Fundamentals of Investme

_ .
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CONSUMER PROTECTION
Subject Code: BC
. e * M
Course Ob]ecuve <1
i pzfpr;'ms::jv::kft?:::]:? the students with their rights anq responsibilitie
the socia g mer rights and legal framework of protecti ies as a consumer,
sudent should e to comprehend the business firms’ interf Ing consumer rights. The
consumer related regulatory and business environment “ce with consumers and the
Course Learning Outcomes: After completing the course
. » the student shall be able to:
co!l: underst{:md t'he importance of consumer buying process and to identify th e
available to dissatisfied consumers. ify the altematives
C02: learn how to pursue the consumer rights under consum i
e
Co3: understand the procedure of filing a complaint. r protection act 1986.
C04: analyses the role of industry regulators in consumer protection
C05: comprehend the hearings, enquiry and appeal provisions.

Course Contents:

Unit I- Introd uction
Consumer and Markets: Concept of Consumer, Nature of markets: online and offline, urban and

rural; Concept of Price in Retail and Wholesale, Maximum Retail Price (MRP), Fair Price, Gre
Market, GST, ethical and legal aspects of misleading advertisements and decept;ve packagi’ng ’
Experiencing and Voicing Dissatisfaction: Consumer buying process, Alternatives availabk; to
Dissatisfied Consumers; Forms of Complaint to a Business, Making a complaint heard by the
business, Conciliation and Intermediation for out-of-court Redressal

Unit II- The Consumer Protection Act (CPA), 1986
Objectives and Basic Concepts: Consumer rights and UN Guidelines on consumer protection,

Consumer, goods, defect in goods, spurious goods and services, service, deficiency in service,

unfair trade practice, and restrictive trade practice.

Organizational set-up under the Consumer Protection Act:
Advisory Bodies: Consumer Protection Councils at the Central, State and District Levels;

Adjudicatory Bodies: District Forums, State Commissions, and National Commission: Their
Composition, Powers, and Jurisdiction (Pecuniary and Territorial), Role of Supreme Court under

the CPA with important case law.

Unit III- Grievance Redressal Mechanism under the CPA, 1986

Filing and handling of Complaints: Who can file a complaint; Grounds of filing a complaint;
Limitation period; Procedure for filing and hearing of 2 complaint; Disposal of cases;
Relief/m,medy available; Temporary Injunction; order; Appeal; Frivolous and
YeXatious complaints; Offences and nalties. .
Ludi"g Cases decided under Con::mer Protection 1aw by Supreme Court/National

Enforcement of

Real Estate; Electricity; Education;

o]
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Page No.--2—

it 1V Industry Re.glulators and Consumer Complaint Redressal Mechanism
ing Ombu.dfma“v fisiaiice Onfbudsman; Telecommunication: TRAI; Food Products:
£sSAL Advertising Standard Council of India; Real Estate Regulatory Aut'hority

Unit V- Consumerism . .

Consumer Move.mer.mt in India: Evolution of Consumer Movement in India, Formation of
psumer OTSa"'?at“.’“s an their role in consumer protection, Recent Developments in

Consumer Protection m. Ind'la, National Consumer Helpline, Citizen ,Charter, Product testing.

Quality and Standardization: YOlunmw and Mandatory standards; Role of BIS, Indian

standards Mark (ISI), Hallmarking, Licensing and Surveillance, consumer grievance redressal

under the BIS Act, 2016; Ag-mark, Overview ISO.

Note: Unit 2 and 3 refers to the Consumer Protection Act, 1986. Any change in law would
be added appropriately after the new law is notified.

References
. Aggarwal V. K. (2018) Consumer Protection: Law and Practice, Bharat Law House, Delhi.

. Kapoor Sheetal, (2019) Consumer Affairs and Customer Care, 2nd Edition, Galgotia

publishing Company.
. Rajya Laxmi Rao, (201
+ Sharma, Deepa, (2011)
LAMBERT, Germany).
+ The Bureau of Indian Standards, 2016.
. The Competition Act, 2002.
+ The Consumer Protection Act, 1986.
+ The Food Safety and Standards Act, 2005.
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2) Consumer is King, 3rd Ed. Universal Law Publishing Company.
Consumer Protection and Grievance-Redress in India (LAP



ADVANCED CORPORATE ACCOUNTING
Subject Code: BCM-4210

OBJECTIVES:
1. To provide theoretical knowled .
ge of International Financial R i
. . eporting.
2. The students will be able to calibrate the procedure involved i P: IS .
and Reconstruction of companies in Amalgamston

COURSE

Contentsi

UNIT-L: Amalgamation, Reconstruction of Companies: - Amalgamation: Accounting for

am,,|gmmition of fompanies Wit.h reference to AS-14 issued by the ICAI (excluding inter-
company transactions and holding) Reconstruction: Accounting for internal reconstruction

(excludins inter-company Transaction)

UNIT-2: Accounting for Holding and subsidiary Companies Definition, need of consolidated

financial statcrrfent,. pl:eparation of consolidated financial statement (including intercompany
holding)s and minority interest.

UNIT-3: Accounting for Public Utility Companies. (ELECTRICITY COMPANY)

UNIT-4: Accounting for Banking Company

UNIT-5: Accounting for Insurance Company

Books References:

J.R. Monga, Basic Corporate Accounting, Mayur paperbacks, New Delhi
Nirmal Gupta,Chhavi Sharma, Corporate Accounting theory and practice, Ane books pvt Ltd

M.C. Shukla, T.S.Grewal and S.C.Gupta, Corporate Accounting , S.Chand And co., New Delhi
Ashok Sehgal and Deepak Sehgal, Advanced Accounting, Volume I1, Taxman, New Delhi
§.N.Maheshwari and S.K .Maheshwari , Corporate Accounting, Vikas Publication, New Delhi
Mukherjee and Hanif, Corporate Accounting, Tata McGraw Hill, New Delhi

il
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MANA(?EMENT ACCOUNTING
Subject Code: BCM-4319

Objective:
1, To provides the students an understanding of he a

for management.
2. To enable the students to understand the jm

[nterpretation of financial statements & A

Pplication of accounting techniques

p(l).rlar!ce of the subject through analysis and
PPplication of Varjous Calculative Tools.

Conten's: duction: M
. Introduction: Meaning Objecti i
T g Objective Functions, nature and scope of management

sccounting role of management accounting- relationship between financial i
00U nting and management accounting. Ancisl sccoumling, cost

UNIT-IL: 3auo Analysis: Meanjng importance utility of ratios classification of ratios, Rati
from financial statement & financial statement from ratios o T

UN]T-III:' Fund Flow & Cash Flow. Analysis: Fund Flow Analysis- Preparation of statement
of change in workl.ng- f:apltal, Preparation of Fund flow analysis. Cash Flow Analysis- Cash flow
from operating activities, Investment activities & financing activities, Preparation of Cash flow

gatement AS- 3(Revised).

UNIT-1V: Capital Budgeting & Marginal costing for Decision: Capital Budgeting:-Meaning,
objectives, methods of Capital budgeting. Marginal costing for Decision: - Decision regarding
ales-Mix, Make or bye Decisions, Discontinuation of a product line, capturing Foreign market,

selection of Marketing Channel etc.

UNIT- V: Standard Costing & Variance Analysis Standard costing: Meaning, Importance &
types of standards, Variance Analysis: Competition of material & labor variance.

Books Recommended:-
1. MANAGEMENT ACCOUNTING: Agarwal, Agarwal, Jain; Ramesh book Depot.

2 MANAGEMENT ACCOUNTING: M.Y. Khan, P.K. Jain; the McGraw-Hill.
3 MANAGEMENT ACCOUNTING: Madhu Vij ;MacMillan.

el

dedk ek



Subject Code: BCM.-441¢

e ‘fllslhiliA;lE CAPITAL, DIVIDENDS & PROSPECTUS: Share and its ki
- Allotment © ' ransier &. Transmission of Share Prospectus t, ki oo m.; k'.n f’s
misstatement in prospectus Conditions for payment of dividends » 1ts kinds & liability for

UNIT - 1V BORROWING, DEBENTURE & CHARGES: Consequences of unauthorized

horrowing Charges & its kinds Registration and crystallizati
Difference between share and debenture rystallization of charge Debenture & its kinds

WT - \ DIRECTORS & MEETINGS: Position of Director Powers of Director and his
duties Kinds of Meetings Procedures and requisites of valid meeting

UNIT - VI WINDING UP OF COMPANY: Kinds of winding up Grounds of Winding up by
Court Voluntary winding up & its procedure

SUGGESTED READINGS

P (1) Avtar Singh, Indian Company Law
()M C Bhandari Guide to Company Law
(3) Sen Gupta B K Company Law
(9 Ramaiahya Guide to Company Law

ool —
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FUNDAMENT{\L OF BANKING INSURANCE
Subject Code: BCM-4510

objecﬁ\'5:
. To create professionals who are skilled in accounting

 To acquaint the students with the fundamentals of ban . flnuce st rsarance

n king.
5 To develop the capability of students for knowing banki:i concepts &
pts & operations.

Contents:
1- Introduction to Bank: Definition

) and ificati )
commercial banks. Functions of a Central Bank classification of banks — Functions of

Coursé

2- Bankers and Customer: Definition and functi
. nctions of a Banker, Relati )

er and cu:tgmer — banker’s nghs and obligations — Garnishee order iaclr:;l;?:e;ws:ef

specml types 0 ank customers — minors, co-depositors, partnership and joint stock companies

3- Practice ’;11'11‘11 Laws relating to negotiable instruments: Definition and essential
features of chequ?s, ills of exchange, promissory notes and hundies. Holder and holder in due
course. Payment in due course — endorsement — crossing of cheques — Discounting of cheques

and bills

UNIT 4- Introduction to Insurance: Purpose and need of insurance; Insurance as a social
security tool; Insurance and economic development.

UNIT 5- Fundamentals/Principles of Life Insurance/General Insurance: Contracts of
various kinds; Insurable interest: Asymmetry of Information in insurance business; Moral
Hazards. Organizational set-up of the Insurance Companies: Promotion Strategy

Suggested Readings:

1. Tannan, M.L., Banking Law and Practice in India (India Law House).

3. Skekhar and Shekhar, Banking Theory and Practice (Vikas).

3, Basu, A.K. Fundamentals of Banking Theory and Practice.

4, Mishra, M.N.: Insurance Principles and Practice: S. Chand and Co. New Delhi

5. Gupta, O.S.: Life Insurance; Frank Brothers, New Delhi

y and Vasudevan SV: Insurance- Principles and Practice,

6. Vunayakam. N: Radhaswam
S. Chand and Co. New Delhi.

MV&V‘ aw/%”’ﬂ/ .




E-CO ‘RCE
MMER( E & ()NI.INF‘, MARKE
Subject Code; BCM.4619 e

) e Marketi {
' \ _ n iti :
and its emerging significance in business B Activities on various Social Media platforms

To undelstand latest trends and racti (Yoo
practices in l:,-(.ummerce and ()nline}l)igiml Market'ng along
ng,

D al i i

Confen‘s:
UNIT-1: Introduction:

Meaning: Types of E- Commerce, Functions of E-C
i | ommerce and Technologies for F-

UNIT-2: E-Marketing:
Retailling in E-Business. Internet Marketing, Advertising and product displays on internet
ermet.

UNIT-3: Concepts of E-payments:
ial feature required in payment system in E- Comm
; - erce. Types of E- P. : E-
Cash, E-Wallets, E-Cheques, credit Cards, debits cards, smarts cards etc. wmentsysem: £

UNIT-4: Mobile Commerce (M-Commerce):
Overview of M-Commerce. Wireless Application Protocols (WAP). Components of mobile

commerce, mobile- Apps. etc.

UNIT-5: Legal Framework:
Legal Framework for E-Commerce, Net Threats, Cyber Laws, Aims and Salient Features of

Cyber-Laws in India, Cyber Crimes.

Books Recommended: . ‘
I. Anita Agrawal, Rahul Vasant Kotian, Tushar Agarwal, Vijayalakshmi Kannan- E-Commerce and
Digital Marketing-Himalaya Publishing House




RETAIL MARKETING
Subject Code: BCM-4611

C ourse bjecﬁV::: idi d
.« gimed at providing students wi i [
ris ith a comprehensive understanding of the theoretical

ﬂdisal;; lied aspects of retail management.

an !

ontents: . ili Wh
€™ " efinition, importance and scope of Retailing; Evolution of Retail Competition,- The eel

poit iling, the Accordi il Li
of Retailing, rdion, the Retail Life Cycle: i : iling:
S cenario in India; Retail Formats, ycle; Emerging Trends in Retailing;

i .Information Gathering in Retailing' Retail Strategic P i i ent;

UHI‘I : gt . ] ’ ategic Planning and Operation Managem t;
Retall Financial Strategy; Target Market Selection and Retail ion; ign and
ay o isual Me isin s Iays etail Location; Store Design

gt nl:rv{ewhandisg Planning, Buying and Handling; Merchandise Pricing; Retail communication
Mix; Promotional Strategy; Retail Human Resources Management; Customer Service, The

GAPs Model, Customer Relationship Management.

| Uit [V:Retail Selling Skjlls -Pre-check, Opening the Sale, Probing, Demonstration, Trial Close
| Handling Objections, Closing, Confirmations & Invitations

V:Retail Management Information Systems; Retail Audits; Online Retailing; Global Retailing;

Unit . .
Legal and Ethical Issues In Retailing.

Text Books:
(2004), Retailing Management, 5th ed., Tata McGraw Hill.

. Levy M. And Weitz B.A
2, Berman B. Evans J. R. (2004), Retail Management, 9th Edition, Pearson Education.

Reference Books: .
1. Bajaj C; Tulsi R., Srivanstava N.V. (2005), Retail Management, Oxford University

Press, Delhi.
7 Dunne P.M, Lusch R.F. and David A. (2002), Retailing, 4th ed., South-Western, Thomson

Learning Inc.
W‘i”




st Semester

SEC BCM-5110 | Investmentin Stock | |
Market/
BCM - 5111 E-Accounting & 4
Taxation with GST I
Major BCM - 5210 Direct Taxes 3
Major BCM - 5310 | Goods & Service Tax (GST)
and Customs Law 3 |
-
DSE BCM - 5410 | Financial Management/ |
BCM - 5411 | public Finance 4 |
- hips/ BCM - 5510 Field Project/Internships/
Field Project/Internsiip Apprentices 6
Apprentices 1
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STOCk MARKET
Subject Code: BCM.

jective . .
ourse OS:’: dents with the basic skij) required to
1p
Toed

Perate ip Stock market,
¢ Learning Outcomes: A fier co 0
ours

Mpleting (e c

. : urse, the Student sha)| pe able to:
understand the basics oflnvestmg, the lnvestment Environment as well as Risk &
cot-

etuf“-leam Indian securities markey including the Dey;
02~

EIC framework and cond
03- lea(;:mtand Technical Analys;s.
04- :: derstand the Mutual funds market an
003 -
contelif;asi cs of Investing
Unit-I: Investment & Investment Environment,
pasics of s, Preference shares, Bonds ang Debe
Equity sh::a ,ge and Analyst recommendations.
using br?ln dian Securities Market
Unit- H', of Indian Securitieg Market: Primary Market
An overvlg“’ ondary Market (cash market ang derivative
for Sa'lc)’ t-xs:ock Broker, Investor, Depositories, Cleari
PaniCIPa‘;::;]ge Stock exchanges in India; BSE, NSE, M
stock ex;ource; of financial informatjon,
SenSCIxI'I. Fundamental Analysis
?n:iiovi;n and bottom up approaches, Anal
0

Vativeg Market.

uct Fundamental Analysis,

d learn to Invest in Mutug] Funds,

Risk anqd Retumn, Instruments of Investment -
Ntures, Trading in Securities: Types of orders,

(IPO, FPO, Private placement, Offer
market: Futures and Options) Market
ng House, Stock Exchanges. Role of
SEI. Security Market Indices: Nifty &

. . . ’a]
i iti t analysis including key financi
tatement analysis, position staternen ! -
s | Incs(:;::r:ent analysis, Industry market ratios: PE, PEG, Price over sales, Pric
oS C;:Sh lﬂZ“IISVA) Understanding Shareholding pattern of the company,
over book value, » /
. s , advances v/s
UnitIV: Technieal ?TKZ theory, confidence index, filter rules, marketdbm ;) ances i
Trading rules (cred'lt ?use of historic prices, simple moving average an
declin:da'n(tle::::;:: iharts Do’s & Don’ts of investing in markets. .
S . ; investing in Mutual Funds,
o Investing in Mdutualt'll:;una(liiiunds: Advantages, Disadvantages of investing
Concept and background on

: ket, and entry load
ity, debt, hybrid, money market, King and its
, close ended, equity, IL mutual fund ranking
s of Ml fung'S: Oper;t?fggfiig choice of mutual funds. CRIS
". exit load funds. Factors

alue.
'age, calculation and use of Net Asset V.

books. .
Referenes ing in Stock Markets, Ane K Publications, Delhi.
*Kumar, v gng Nangia, RS Inves}tlllr‘lgsting in stock Marketls:a ':mann’ s Publication.
.?l’lght}: . ogh Amit Krlsllmellrri,vesting in Stock Markets,

""ipathi Vanita & Panwar N,

]
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E-ACCOWG & TAXATION WITH GST
Subject Code: BCM-5111

Ob]“ﬁ": To enable the students to j )
C"ﬂfs and interpretation of E-Accounting & Taxation witt::e GI:TPOMDOC of the subject through

conte®™

uﬂﬂ'l: Int

. Background of Accounting Softw

ing g are and Commercial Lan imitati

: " . ) guage, Limitations of
ional Accounting . hitecture, Manual A/C System v/s Comg;uterized A/C.

roduction to AIS:

Trodi
UN'TJ: Goods & Service Tax (GST):

R k mund Of GST. T
ing, Backg ypes of GST, Concept of Input Tax Credit (ITC), Rates in GST

with full details.

NIT-3: [ntroduction to Tally:

veaning of Tally, Adfanms'ﬂ & Disadvantages of Tally, Versions of Tally, Features of Tally,
soope of Tally, Meaning of Vouchers, Types of Vouchers - General & Vouchers used in A/C
. Effect of Vouchers on Trial Balance, P&L and balance Sheet.

UNIT-4: Tally Prime with GST:

ion, Creation of Company, Gateway of Tally, Accounting Info. — Creation of Ledger
od Group, Creation of Voucher Entries - Contra Vouchers, Receipt Vouchers, Payment
ruchers, Purchase Vouchers, Sales Vouchers, Jounal Vouchers, Debit & Credit Note, Display
dgq,om-Tn'al Balance, Day Book, Profit & Loss A/C, Balance Sheet.

NIT. §: System Analysis & Design:

Svsem analysis and design of a business event driven system, EDP Controls.

I HC Mehrotra & Prof VP Agarwal, y- Sahity

s T+ & Customs Duty”, Satish Printer Indore.

mWNGmW&WTn&CmWSBPDMMAm

| o Books: L .

Saghania V K “Student Guide to Income Tax”, Taxmann h:bbmotk\ew Delhi.

Soghania V X_"GST & Custom Law™, Taxmann FU¥ , New Delhi
maommwodh.

)
{

* %ok M_ "GST & Custom Law”, Taxmann

(3 ™ o
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DIRECT TAX
Subject Code: BCM-5219

» Learning Outcomes: After Completing th

' €co
C"l underswnd A concepts in the o o urse, the student shall be able to:
0 .

fcome tax and determine the residential status
0 sentify the five heads in which income i
:ZS "(;:l;;nzs’ and ‘Income from Hoyge Pro;::r:;f?gonzed Feltocompute income under the
03: compute income under the head * Profiys and
¢ and ‘Income from other sources’.
0% understand clubbing provisions, aggregate income afie
nd deductions allowecil .under.the Income Tax Act,
C05: compute tax liability of individuals and fi

8ains of business or profession’, “Capital

rset-off and carry forward of losses,

s &nd understand the Provisions of filing return
of income.

Course Contents:.

Uit I: Introduction .

Basic concepts: [ncome; agricultural income; person, assessee
(Gross total income; total income; maximum marginal rate
(PAN); Residential status; Scope of total income o "
income under section 10.

» assessment year; previous year,
of tax; Permanent Account Number
asis of residential status; Exempted

Uit II: Computation of income under different heads-1
Income from Salaries; Income from house property.

Uit 1: Computation of income under different heads-2
Profits and gains of business or profession; Capital gains; Income from other sources.

Uit IV: Total income and tax computation
Icome of other persons included in assessee's total income; aggregation of income and, set-off
ad carry forward of losses; deductions from gross total income; rebates and reliefs

Uit V: Computation of total individuals and firms .
T lisbility of individual and firm; Preparation of retum of income; filing of returns: manually,

Wlne filing of returns of income & TDS; provision and procedures of compulsory on-line filing
Wretums for. specified assesses.

5 i i House, Delhi.
' SinUJa’ Girish and Ravj Gupta. Systematic Approach to Income Tax. Bharat Law Hou

i 2, Vinod K. and Monica Singhania. Students’ Guide to Income Tax, University
" Taxmann Publications Pvt, Ltd., New Delhi

-
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GOODS & SERVICE TAX AND CUSTOMS LAW
Subject Code: BCM-5310

Covrse Objective e
1o impart knowledge of principles and provisions of GST and Customs Law, the important
jegislation dealing with indirect tax system in India; and to enable the students to apply the same

cactically:
Zoul’"’ Learning Outcomes After completing the course, the student shall be able to:

col: connect Vt/lth the gt?ncsis of goods and services tax (GST), decipher the constitutional
amc,,dmcnt carried out to install GST in India and comprehend the composition and working of
GST wuncil.

co2: understand the meaning of supply under GST law, differentiate between intra-state and
inter-state supply, comprehend rules related to the place of supply and compute the value of
supply-

cO3: comprehend the utilization of input tax credit, and the reverse charge mechanism of paying
GST and to know the procedure for claiming refund under GST law.

co4: understand the provisions for registration under GST along with special provisions such as

those related to anti-profiteering and avoidance of dual control.
c05: know the basic concepts of Customs Act and to compute the assessable value for charging

customs duty.
Course Contents:

Unit I: Introduction
Constitutional framework of indirect taxes before GST (taxation powers of Union & State

Government); Concept of VAT: meaning, variants and methods; Major defects in the structure of
indirect taxes prior to GST; Rationale for GST; Structure of GST (SGST, CGST, UTGST &
IGST); GST Council; GST Network; State compensation mechanism.

Unit II: Levy and collection of GST
Taxable event- “Supply” of goods and services; Place of supply: intra-state, inter-state, import

and export; Time of supply; Valuation for GST- valuation rules; Taxation of reimbursement of
expenses; Exemption from GST: Small supplies and Composition scheme; Classification of

goods and services: Composite and Mixed supplies.

Unit ITI: Input Tax Credit
Eligible and ineligible input tax credit; Apportionment of credit and blocked credits; Tax credit

in respect of capital goods; Recovery of excess tax credit; Availability of tax credit in special
circumstances; Transfer of input credit (Input Service Distribution); Payment of taxes; Refund;
Doctrine of unjust enrichment; TDS; TCS; Reverse Charge Mechanism; Job work

Unit IV: Procedures and Special Provisions under GST
Registration; Tax invoice; Credit and debit notes; Returns; Audit in GST; Assessment: Self-

Ssessment; Summary and scrutiny; Taxability of e-Commerce; Anti-profiteering; Avoidance of




ms Law ' - s rules
pnit V: Cu:)f:; Territorial waters; High seqs; Types of custom duties; Valuation; Baggage ru
v ncepis,
pasic €O

Refe"_e:cc?ﬁsh Gupta Ravi, GST & Customs Law,
+ Ahuj ’

bbar, Sonal, Kaur, Rasleen and Khurana, Kritika, Goods and Service Tax (GST) and
« Babbar, ’

Law. Scholar Tech Pregs,
Customs

Bansal, K. M., GST & Customs Law, Taxmann Publication.

ta, S.S. GST- How to meet your obligations (Apri| 201 7), Taxmann Publications.
. g:gta, S.S., Vastu and Sevakar, Taxmann Publications, 21 7.

Sshi, Shilpi. Concept Building Approach to Goods & Service Tax, & Customs Laws. Cengage.
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FINANCIAL MANAGEMENT
Subject Code: BCM-5410)

jective: Thi i i
Course Objective | S course is designed to enhance the understanding of the fundamental
concepts of financial management, as related to g corporate organization

Course Contents:
:- Financial M .
yNIT 1 anagement: An Introduction - Concept and Nature of financial

mnanagement, Goal.s of F manc.:lal management, Finance function, Scope of Finance. Organization
of Finance Function, Relationship of Finance Function with other disciplines, Role and
Functions of finance manager. ’

2:- Working Capital Management: Introduction, nature & concepts. Planning for
working Capital management, Determination of financing mix, Determinants of working capital,
gstimation and Calculation of Working Capital, Numerical problems, Working Capital Finance,
yarious modes/ methods of WC Financing.

3:- Receivables Management: Objectives, costs, benefits, Credit policies. Collection
policies. Numerical Problems.

UNIT 4:- Inventory Management: Objectives, cost & benefits of holding Inventory.
Techniques: ABC system, EOQ model, Numerical problems.

UNIT 5:- Sources Of Long Term Funds: Concept, Debt and Equity, Equity and Preference
shares, Debentures, Term Loans, etc. Lease, Hire purchase & Project financing. Venture Capital

finance.
INIT 6:- Capital Budgeting: Introduction, Importance, Difficulties and kinds of CB Decisions,
pasic Data Requirements, Appraisal Criteria’s; DCF and Non DCF Methods for Evaluating

Pojects, Numerical Problems.

Books Recommended:

Text Book: Financial Management by Khan and Jain
Financial Management by Dr.S.P.Gupta & Dr.K.L.Gupta

cersin]
T |
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PUBLIC FINANCE
Subject Code: BCM-5411

[VES: To introduce students to th i : : i
vl mics to the evaluati e subject matter of public finance by applying basic
" ciples of econo evaluation of government economic policies

ourse Contents:
gNIT 1. Introduction: Meaning, Scope, importance & nature of Public Finance:

yNIT 2. Indian Union Budgets: Revenue and capital budgets— Public Revenue: Its
classiﬁcaﬁon & sources, Principles & forms of taxation. Surplus, deficit and balanced budget,
diffefem concepts of deficit, Objectives of budgetary Policy: Allocation, distribution stabilization
and Growth.

T 3. Indian Public Expenditure: Classification of Public Expenditure; Developmental and
Nor- developmental, Plan and Non-Plan expenditure- Reason for growth of Public expenditure
in Indi&

T 4. Indian Tax System: Structure of Indian taxation; Direct and Indirect taxe
gnion and State Government, Income Tax, Corporation Tax, Union Excise, Customs, Land
pevenue & Sales Tax, Characteristics of Indian tax system, Indian tax Reforms since 1991.

s of the

bts: Sources of Internal and External debt-Burden of Public debt

(NIT 5. Indian Public De
of public debt.

quses of rise in the public dept. Economic effects of Public debt, repayments

1 Relation: The Role of Finance Commission, Union, State and

INIT 6. Union State Financia
_its criteria. NITI-AAYOG. (2015)

pter State devolution of financial resources

Reference:
h, Meerut Andley and Sundaram,

Ratan Prakashan, Delhi.
Wiley Estern Ltd, New Delhi.

Himalaya, 1996

) B. P. Tyagi, Public Finance, Jayprakas
(i) Public Economics and Public Finance,

(i) M. C. Vaish and H. S. Agarwal, Public Finance,
() Misra and Puri, Economics of Development and Planning,

q&%/ .
w



Human Resource

Management/
Financial Institution & 4
Market
Advanced Auditing/
Management
Information System 4
Strategic Tax Management 3 I
Field Project/Internships/ BCM-6510 | Field Project/Internships/
Apprentices Apprentices 6
Total l 20 l




CORPORATE TAX MANAGEMENT
Subject Code: BCM-6110

object dents i
[ To :;l];; itrh: kizwelnedg(: :;?hu;rzo t:c concc;?tuag knowledge of the corporate accounting.
o cepts, principles, and provisions of taxation of individuals and

z | businesses.
. ;11 enable students to asses i
. Itwi s total income and compute tax liability.

Coatent-ﬁ .
[ Computation of Taxable Income of Part II:

%annersh' Fi Tt T
) Practical ;;:lmlrm, Limited Liability Partnership and One Person Company — with
) AOP/BOI — Required knowledge of Related Law Provisi
ons.
iil) CHARITABLE TRUST — Required knowledge of Related Law Provisions.

Unit=
practical Application o
wmpani&s.

) Types of Companies

ii) Residential status of companies and tax incidence.

iil) Corporate Tax Rates
) Minimum Alternate Tax (MAT)
v) OTHERS: a) Tax on Profit/ income distribution, b) Tax on income received

from venture capital companies and venture capital funds.

vi) Carry forward and set off of losses in case of certain companies.

Uait =111 Income Tax Pa ment and Assessment:

i) Tax Deduction at Source (TDS)
il) Tax Collection at Source (TCS)
i) When maintenance of books of Accounts become compulsory.

v) When audit of accounts is compulsory.

V) Assessment U/S 143(1)

vi)  Best judgment assessment sec.144

Tax planning with reference to specific management divisions make or buy,own

or lease, repair or replace.

n Relating To Non

I Taxation of Companies:
f related provision of Law regarding taxation of corporate entities like

-Residents:

ial Provisio
) Double Taxation Avoidance Relief.

i) Provisions regulating transfer pricing, General Anti Avoidance Rules.
) Transfer of Assets between holding and subsidiary companies.

Lit - V Tax Planning:
nce to setting up a new business.
zation.

3) Tax planning with refere .
b) Location aspect, nature of business, form of organi . _
© Tax planning with reference to financial management Decision — Capital structure,
dividend including deemed dividend and bonus shares.
on.

9 Tax planning with ﬂﬂoemployee’s remunerati
. W Contd/--2--
g W



Page No.-2-

Tax planning w.ith reference to dnstribufion of assets at the time ofliquidation.
e) Tax lanning with reference to conversion of capital assets into stock in trade.
Tax planning to transf:er of firms assets to partnership firm and vice versa.
9) Tax planning conversion of debenture etc into share sec, 49(2A).
3) Tax planning in case of Startup and new business.

Books References:

_ Corporate Tax Planning & Management -20™ Edition by Dr. H.C. Mehrotra (Author), Dr. S.P
Goyal (Author) Sahitya Bhawan Publication

Corporate Tax Planning & Management-by Girish Ahuja and Ravi Gupta, Commercial Law

Publishers India Pvt. Ltd.
CORPORATE: TAX PLANNING AUTHOR: P. K. SINHA

#fﬂ%/mc{/
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HUMAN RENOUNR(C EMANAGEMENT
Nubject Codey 1 ‘M6210

" leecglves:

objectives of this course are (o help the studens deve

agement of human resources, with partion g refbrene

ation will also be paid to help them (|cvc|np thelr ¢
;scdiscussions. role-plays etc,

w,c_ont,en&s:,

UNIT = 1: Introduction: Meaning of HRM, Importance of HIRM, Objectives and fanetions,

lop an understanding of the dimenatons of Ihe
10 HIM policies and practicea in ndia '
ommunication and decision making akilla throigh

UNIT = 2: HR Planning recrultment selection and plae

ementt Menning and importance of
r human resource planning,

benefits of human resource planning, Meaning of recrultment,
selection, placement and training - Methods of Recrultment and selection, problems involved in
placement.

UNIT = 3: Training and Induction: Meaning of Training and Induction, objective and purpose
of induction, Need for training, benefits of training, methods of tralning,

- UNIT - 4: Performance Appraisal and Compensntion: Meaning of performance appralsal,
objectives of performance appraisal, methods of performance appralsal and limitations,
Compensation — meaning of compensation, objectives of compensation,

UNIT - 5: Promotion and Transfers: Purpose of promotion, basis of promotion, meaning of
transfer, reasons for transfer, types of transfer,

Text Readings
. Michael Armstrong, “A Handbook of Human Resource Practice”, London, Kogan Page, 8" £dn., 2001,
. David S. Decenzo and VSP Rao, Ashwattapa “Personnel/Human Resource Management”, New Delhi, Prentice
Hall, 3 Edn., 1988.

3. Robert L. Mathis and John H. Jackson, “Human Resource Management”, 9" Edn., South Western College
Publishing, 1995.

Suggested Readings

1 William B, Werther Jr. and Keith Davis, “Human Resources and Personnel Management”, Singapore, McGraw
Hill, 4" Edn. 1993.

+ Arun Monappa and Mirza S. Salyadain, “Personnel Management”, New Delhi, Tata McGraw Hill, 1995,

PSubba Rao, “Essentials of Human Resource Management and Industrial Relatlons: Text, Cases and Games”,

Mumbai, Himalaya, 2000.

" Blswajeet Patanayak, “Human Resource Management” New Delhi, Prentice Hall Indla, 2001,
Olloway J, Ed., “Performance Measurement and Evaluations”, New Delhi, Sage Publications, 1996

Guy V. & Mattock )., “The New international Manager”, London, Kogan Press, 1993

T L)




VINANCIAL INSTITUTION & MARKET
Subject Code: BOM.6210

jve: This course aims ot providing students with an understanding of the structure,
al""‘m and working of financial markets and institutions in India,

fents.
f:::,,d.am: Nature and role of the financial system and financial markets: Financial system
o eeonomic development; Indian financial system - an overview,

j, Financial Markets: Money and capitals markets: Money market meaning, constituents,
functions of money market; Capital market-primary and secondary markets; Depository system;
pole of SEBl-an overview.

2, Reserve Bank of India: Organization, management and functions; Credit creation and credit
ymtrol-monetary policy.

3, Commercial Banks: Meaning, functions, and management and investment policies of
wmmercial banks: Present structure-banking and e-trading,

4. Non - Banking Financial Institutions: Concept and role of non banking financial
institutions; Sources of finance; Functions of non — banking financial institutions; Investment
policies of non banking financial institutions in India.

5. Mutual Funds: Concept, types , advantages, regulation of mutual funds (with special
reference to SEBI guidelines) .

6. Merchant Banking: Concept, functions and growth of merchant banking; SEBI guidelines.

References:-

¢ Adjani: investment and securities Markets in India, Himalaya Publications,Delhi.

¢ Bhole, L.M. Financial Markets and Institutions, Tata McGrahill, Delhi.

s Ghosh, D: Banking Policy in India, Allied Publications, Delhi.

¢ Giddy, L.H.: Global Financial Markets, A.LT.B.S., Delhi

¢ Khan, M.Y.: Indian Financial System, Tata McGraHill, Delhi.

¢ Reserve Bank of India, Various Reports, RBI Publication Mumbai.

¢ Varshney, P.N.: Indian Financial system, Sultan Chand & Sons, New Delhi.

* Shrivastav R.M.: Management of Indian Financial Institution; Himalaya Publishing
House, Mumbai.

* Verma J.C. Guide to Mutual Funds and Investment Portfolio, Bharat Publishing House
New Delhi, Bharti Parhak ; Indian Financial System.
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ADVANCED AUDITING
Subject Code: BCM-6310

o objective: To make Students familiarize with concepts of Auditing and working of an
(®" . an Organization
o

s ‘
%14: Introduction:

\iting: Meaning, Concept, Background, Importance, Limitations, Scope & Advantages of Auditing
, different sectors.

0

(NIT-2: Auditing and Components:

classification of Auditing, Audit Working Papers, Audit Programme, Audit Notebook, Audit
file, Audit Planning.

UNIT-3: Auditor:

Qualification, Disqualification, Appointment, Remuneration, Removal and its Process, Rights &
Duties of Auditor, Professional Ethics, Do’s & Don'’ts.

UNIT-4: Procedure of Audit:

nternal Audit & Control, Vouching, Verification & Valuation of Fixed, Current Assets and
iabilities, Accounting Standards (AS) 1,2,3,6,7,10,16,20,26 & 29.

UNIT-5: Audit of Various Entities:
Company Audit, Cooperative Audit, Public & Private Enterprises, Audit Report (CARO).

References:
1. Professional Approach To Advanced Auditing by CA Kamal Garg, Bharat Law House

Pvt Ltd.
2. Advanced Auditing by Dr. B. K. Mehta

3. ICAI Modules
4, Auditing- Clifford

orberil —
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MANAGEMENT INFORMATION SYSTEM
Subject Code: BCM-6310

ives.

"M;: vaidc information for decision making on planning, initiating, organizing, and
{. ontrolling the operations of the subsystems of the firm

, Toprovidea synergistic organization in the process.
; t facilitates the decisions-making process by fumishing information in the proper time
§ o
contents: -
it -1 Concept of system- Characteristics of a system, Types of a system, concept of Data and
Jformation, Characteristics of Information ,Types of Information System .

it -II: Concept of MIS - Definition of MIS, Characteristics of MIS, Components of MIS,
ieps involved in MIS, Benefits of MIS, Limitations of MIS, Role of computers in MIS.

nit-III: Data Processing Basics - Need for data processing, cycle & functions, Electronic data
rocessing System (EDP), Flow charts, Types of software.

nit- IV: Decision support system- Introduction, types of DSS, Components of DSS,
rchitecture of DSS, its Characteristics of DSS, Tools of DSS.

mit V: System Development Life Cycle: Sequential Process of software development,
omputer Aided Software Engineering (CASE), Tools and the modular approach to software
evelopment, Information system audit.
eferences:
.Management Information and control System: Dr. SushilaMadan,

Taxmann’s publication
. Management Information Systems: O’Brien James , Tata-McGraw Hill

.. Management Information Systems: Sadagopal, S ,Prentice Hall.

{. Introduction to computer Information System for Business: Simkin, M.G

$.Chand & Co.
oﬁs(‘@}/

’
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STRETEGIC TAX MANAGEMENT
COURSE CODE:BCM-6410

TIVES: To gain comprehensive understanding of all aspects relating to external financial

e
Ws.
JRSE CONTENTS:

UNI/TI: upssessment of Charitable and other Trusts.
NIT2: ASSESSMENT PROCEDURE :
= Gummary Assessment without calling the assesses (Sec. 143(1))

i)
Assessment in response to notice under Sec.(143(2) & 143(3))

(
(i
(iii) Reassessment (Sec. 147 to 151)
M INDIRECT TAX :
1T 3: BASIC PROCEDURES IN CENTRAL EXCISE:
Registration of Factory etc.
j Exemption from registration.
i) INVOICE :- For removal of goods.
) Relevant Date for determination of duty and tariff valuation.

) Clearance of goods from factory.
Duty Free Export and Export Procedure for Excise.

i) WAREHOUSING.

T 4: “SERVICE TAX OTHER PROVISIONS”:
Place of Provision of Service.
EI) Export of Service.
o Rebate, Exemption of S.T. etc.
i) IMPORT OF SERVICE
o Liability of S.T. under reverse charge.
o Services Provided to And by SEZ.
) Study of Interest and Penalty under

l

Service Tax Law.

AT CREDIT RULES” :

T5: “OTHER PROVISIONS OF CENV.
d Goods/ Exempted output Services.

Credit Rules for Exempt
)  Removal of Inputs/Capital Goods.

i) Removal of Capital Goods After use.
i) Removal for:
o Job work
¢ Repairs
¢ Testing
)  Special CENVAT Provision in respect of SSI Units.

Recommended Books: )
1. Taxman : Direct Taxes: Laws & Practice - V.K. Singhania
2. Direct Tax planning and Management - V-K- Singhania
3. Vision Publications : Corporate Tax Planning - R.N. Lakhotia

’ 4. Snow White : Central Excise - urusekharan
OFTAT .
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_— (-.’{Egol:; [ Code |
———Major IBCM-TH0 |

~ DSE

~ Major

}'ic'id!l’ﬁ;]éé{/'i "tcm_\hl[;w. -

Apprentices

SN

——————————

7 Semester

BCM - 7210
BCM - 7210

'BCM - 7310

" BCM - 7410

BCM - 7510

_—

Course

(%cmlinnnl Research

1 Advanced Marketing &

Market  Rescarch/
Entreprencurship
Development

Research Methodology

Advanced Cost Accounting

Field Project/Intermships/

Apprentices

Credits

20
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OPERATIONAL RESEARCH
Subject Code: BCM-7110

. AiVES*
obif‘"v .
" is to help management .
J :3:0‘;, scientiﬁcaliy. nt determine its policy and
1 ffective decisions—making tive methods and techniques

ng, Scope of Quantitative

wtﬂl"’ ofi
. [ntroduction: Introduction to Operations Research Meani
f Quantitative Techniques,

Unﬂ’l .
and Operations Research, Advantages and Limitations 0

fechnidVS

mputers in OR and OR Models

Uli"z: L‘inear Programming: Graphical and Simplex Method Meaning of Linear
ing, General Mathematical Formulation of LPP, Graphical Analysis, Simplex Method,

fwo-phase Method, Big M Method. Duality and Post Optimality Analysis Advantage

mjtations of LPP. Dynamic Programming

g,i.:—:i: 'I:ransportation iVIodel: Introduction and Assumptions, Mathematical Formulation,
pitial 1.3asrc Feasible Solution, Vogel's Approximation Method, Optimization (Minimization and
mimizztlon) Using Modified Distribution Method and Stepping Sto

Tit-4: Assignment Problems: Assignment Problems and G
parison with transportation and optimal solution of Assignmen
qew and unbalanced Assignment Problems. Graphical method, 2 X 1 Games

opponent’s Mistakes.

ame Theory Introduction,
t Problem, Maximization,
and Exploiting an

ment: Introduction t0 inventory management, types of inventory
alysis and Annuity.

t
ated to PERT/CPM, [nvestment an

Pearson 2008

Text Readings
ch: An Introduction,
ation t0 Managerial

Operations Resear

| Hamdy A.Taha,
h with Applic

Ludhiyand, 2009

| KM, Wagner, PrinciP
Lea i led 9 2009
P
ublishing House

Decisions, PHI

} Chawla, Operat
2008, Himalay3 P

vikas Publication Pvt.ltd.2008

{ Sharma Anand, Operation Research,

$ Kalawati, Operations Research,



ADVANCED MARKETING & MARKET RESEARC
Subject Code: BCM-7210 !

. ctive*
L To0 otest € ds in marketing marketing and its applications. Also to expose the students to
ulcate the analytical abilities and research skills among the stud
students.

, To0 inc
&on“"”:
v it'l' Research: Introducti
arket'"g : n uction, Management uses f i
;:)rmumion&steps " decision Making Process. of marketing research, Problem
Unit—ﬂ )
h Design: Introduction, Fixplomtory Research, Descriptive research, Causal/
elationship in between different types of designs.

E)‘pcrimenml Research Design, R
Primary & Secondary Data, Observation & Questionnaire Techniques,
aire.

Unit-"l
ion Methods,
Data, Development of questionn

Collecti

Analysis & interpretation of

Unit-lV
ample Desi ity & Non- Probability Sampling, Sample Size, etc-
ptitude Measurement

Probabil

gn, Sample Plan,
different types of scales.

through
Unit-V
product Research, Advertising Research — Copy Testing — Test Marketing, Media Selection,

wescarch Report

n, Donald S. Tull

E. Gree
Ralph Westfall

suggested Readings:
arper W. Boyd Jr.

1 | Research for Marketing
2 Marketing Research- Text

Decisions Paul
and Cases H

»

* pk Rk EEEE ,
~N
~.



ENTERPRENEURSHIP DEVELOPMENT
Subject Code: BCM-7210

v 1 provides eat;posm to the student, to the entrepreneurial culture znd industrizl
’A’M},soaswp"pa""g em to set up and manage their own smazll units,

_tents:

f‘:.t;,l; Co:fccpt of Entrepreneurship: Meaning, definition and characteristics of
" gwf"neurSh.lp: E{nergalce of entrepreneuna.l class Theories of entreprencurship. Role of
;ci nomic environment, Characteristics/Qualities of Entrepreneur, Leadership, Risk 1zking,
ision making, and business planning.

qT-AI: Promotion of a Venture: Opportunity analysis, external environment znzlysis-
4n0miC, social & technological, competitive & risk factors, legal & tax consideraion
sirement for establishment of new unit, and rising of funds, venture capitzl sources and
cumentation required.

NIT-T11: Entrepreneurial Behavior: Innovation and Entrepreneur, entreprencurial behaviour
Jmotivation psycho theories, social responsibility.

NIT-IV: Entrepreneurial Development Program (EDP): EDP, their role and achievements,
¢ of government in organizing EDPs. Implementation of the project - Financial assisiznce
wugh SFC’s, SIDBI, Commercial Banks, Non-financial assistance from MSME, SIDO,

¥T-V: ROLE OF ENTREPRENEUR: Role of an entrepreneur in economic growth zs an
wvator, generation of employment opportunities, complementing and supplementary
momic growth, bringing about, social stability and balanced regional development of

dustries.
¢fferences:

Tandon B.C: Environment and Entrepreneur; Chugh Publications, Allahabad.

Siner A David: Entrepreneural Megabuks; John Wiley and Sons, New York.

Shrivastava S. B: A Practical Guide to Industrial Entrepreneurs; Sultan Chand and Sons,
New Delhi.

Prasanna Chandra: Project Preparation, Appraisal, Implementation, Tata Mcgraw Hill.

New Delhi

Pandey IM; Venture Capital- The Indian Experience, Prentice Hall of India

L
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RESEARCH METHODOLOGY
Subject Code: BCM-7310
OBJECTIVES:
1. To teach the students basic techniques of the Research which is useful for developing
analytical ability.
2. to provide a brief overview of research methodology along with simple model of research

methodology.
Scope and Limitations of

Contents:
UNIT-I- Introduction: Introduction, Definition, Importance,

Research, Objectives, Types of Research, Planning and Designing Research.
objectives, scope, methods of collection

UNIT-II- Collection & Analysis of Data: Introduction,
of data. Primary & Secondary Data Preparation, Classification and tabulation of data. Data
Bivariate and Multivariate analysis.

analysis and Interpretation, Hypothesis testing, Univariate,
Sampling Process,
Attitude-

UNIT.-IH- San.lph'ng and Questionnaire Design: Introduction to Sampling,
Sampling Designs, Sample Size, Steps involved in Questionnaire Designs.

Measurement and scaling techniques.
UNIT-IY- Application of Research: An Over view of Market Research, Product Research,
Advertising and Sales Promotion Research, Sales Control Research, Research in Financial

Matters and Matters Related to Human Resource Management.
UNIT-V- Report Writing and presentation: Steps in report writing, substance of reports

formats of reports presentation of a report.

BOOKS:
1) Research Methodology : Methods And Techniques — 1 September 2019 by C.R

M
Kothari (Author), Gaurav Garg (Author)
()) Basics of Research Methodology (2015 Edition) by A P Kulkarni,

() Agrawal - Marketing Research
(9) Boyd West Fall - Marketing Research-Text and Cases

() D A Aaker and G S Dey - Marketing Research

) Weiers - Marketing Research
) Malhotra - Marketing Research
% Luke and Rubin - Marketing Research



ADVANCED COST ACCOUNTING
Subject Code: BCM-7410

UNIT-1:

Various cost concepts, cost center and cost unit, method and techniques of costing,
Installation of costing system, Method of inventory control, overheads accounting,

UNIT-2
Process accounting joint products and Buy product, Equivalent Production and

Inter process Profit, Operating Cost,

UNIT-3

‘ ar H Y ' ° . P ' p ‘
A‘d gm%l Cost- Concepts, Break Fven Analysis, Uniform Costing and Inter Firm
Comparison. Use of Marginal Costing in Business Decision,

UNIT-4
Bufige'tary Control:- Basic Concepts, Preparation of Financial Budget: Cost Audit:
Objective and Advantages

UNIT-5
sndard costing and Variance Analysis

‘ieference:
‘ ‘ . £ 74/ hq//) V
I, Oswal Maheswari- costing accounting AU

2, M.Agarwal & Jain-cost accounting

I 222 dd




8™ Semester

Category o ]‘ “Code | Course T Credits
Major [ "BCM-8110 | FiFEr?cialReponingund{ -
Analysis 3
Major ] BCM - 8210 Personal Tax Planning [ 3
Minor / BCM - 8310 Advanced Statistical / i
Analysis 4
Field Project/Intemnships/ BCM - 8410 Field Project/Internships/
Apprentices Apprentices/
Research Project 10
/ BCM - 8510 I I
Total [ 20
f
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VINANCIAL REPOTING & ANALY SIS
Subject Code: WCM-B110

Course Objective

To develop an ability 10 understand, analyze and imerpret the basic franewors. of finmncisl
reporting.

Course Learning Outcomes: Afer completing the course, the student shall be able .
COI-Describe the conceptual framework of linancial repeonting 1 have an understanding of

components of financial statements,
CO2- Identify major disclosures related o financial staterments,

CO3- Explain techniques of analysis of financial statements,

COA- Analyze and interpret financial statements of companies,

COS5- Gain understanding of emerging areas in financial reporting - Accoting for Foommercs

business, value added statemems and Integrated Reporting,

Contents:

('/nn-l: Introduction

(,lm;:cpt and objectives of financial reporting, Users of financial reports, Conceptual Framenork
for financial reporting, Understanding financial statements of a Joint Stock ( oy o Balae
sheet, Statement of Profit and Loss, Cash Flow statemen, Satement of changes in Fquity, Notes

w the accounts, Significant accounting  polic ‘ v ,
¢ ’ policies, Accourt s ards, ( .
Accounting Standards (Indian AS) relevant w the financi . ing Standards, Converyged Indian

Unit-11: Diselosures in Annual Report
Disclosures under Companies Act, 2013, Accounting Standards, Securities Exchange Board of

India (SEBI) ~ in annual reports and company website,

Unit-111: Analysis of Financial Statements — Techniques
Comparative financial statements, Common Size Financial Statements, Ratio Analysis, Cash

flow Analysis, Trend Analysis.

u.k,'l'v: ,::;!ym (;.I Financial Statements — A Case Study

itra-firm inter-firm comparison of any three listed i

/ 4 companies from sector/industry

wriod of five years using the spread sheet, Use of Ratio analysis Indztyry Av;a' Grt?:nl:
s, CAGR, Z-score etc. in the analysis, ' B

it'V: Emerging Trends in Reporting

umnting for E-commerce business — Introduction, elements o ansactions
nmerc , of e-commerc j

;ﬁm moficlt, clamﬁgauon of e-commerce websites, revenue recognition a:ic nun;aaxanem’

wsts, Indian Accounting Standard and its implication on ECommerce companies. Integrated

g ~ Meaning, Purpose, Salient features of framework, the Capitals and Vahue oror:

> %/ creation.

W,RKNCES

?::dnya, K‘Am:'d;‘Corp(’;r'aw r;mial Reporting and analysis, PHI leaming, Delhi,
ol Ambrish, inancia ccounting  for  Management: i
?ﬂam, Pearson Education, Delhi, smens An Analyieal
,f}“‘w‘ &’SUChda, Gauba, Financial Reporting and Analysis. Himalaya Publishing

% Rity, Koare . . :
- Kaur K. & Chawla K. Financial Reporting andrA ysis. Wisdom Publications,

‘
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PERSONAL TAX PLANNING
Subject Code: BCM-8210

ective: To provide basic knowledge of Income Tax and it’s planning

Course Obj
uip them to use the

to students in easily comprehensible manner with a view to eq

legitimate tool of planning in their economic life.
Course Learning Outcomes: After completing the course, the student shall be

able to:
COL1: understand the concept of Tax Planning and relevance of residential status to

plan the scope of income.
CO2: apply critical thinking an
CO3: devise tax planning strategy in re

business.
CO4: devise tax planning strategies w.r.t. capital gains and income from other

to minimize tax liability.

d problem solving skills
house property and

lation to income from

sources.
CO5: understand provisions related to clubbing and certain deductions under

Income Tax Act

Unit I: Concept of Tax Planning

(i) Meaning of tax planning, tax avoidance, tax evasion and tax management;
Objectives of tax planning; Case studies relating to tax planning, tax avoidance, tax

evasion and tax management.
(ii) Tax Planning with reference to residential status: Relevance of residential

status in computing taxable income; Determination of residential status of an
individual, HUF, company, other persons; Relationship between residentialstatus

and incidence of tax; Case studies relating to residential status.
(iii) Provisions relating to concept of agricultural income; Tax treatment and tax

planning of agricultural income.

Unit II: Tax Planning with Reference to Salary Income

(i) Tax planning in respect of salary income: Bonus; Fees; Commission and
allowances; Valuation of perquisites; Allowances; Retirement benefits like
gratuity, leave encashment, pension tax relief under Section 89 (1) (arrears of

Salary),
(i) Case studies based on designing pay package.

oy A g




i 10 Tax Planning in relation to Income from House Property and

vo Income

) ToX planning in respect of self-occupied house property, let-out house property,
arly let out and partly self-occupied house property; and property used for
pusiness Of profession of the assessee.
(i) Set-off and carry forward of house property losses.
i Tax planning related to Section 80C.
(i) Tax Planning related to business income covering only Presumptive schemes
of computing business income (Section 44AD, 44ADA, 44 AE).

Unit IV: Tax Planning in relation to Capital gains and other sources

() Tax planning with reference to long-term and short-term capital assets and
soice of price-inflation indexation; Capital gains on equity and non-equity
financial instruments.

(ii) Tax planning in relation to gifts received from relatives and non-relatives.

Unit V: Other Areas of Tax Planning

i) Income of others’ liable for clubbing.

if) Deductions under Sections 80C, 80 CCD (1), 80CCD (1B), 80CCD (2), 80D,
80DD, 80DDB, 80E, 80G, 80TTA, 80TTB

iii) Rebate under Section 87A.

References

« Ahuja, G. and Gupta, R., Corporate Tax Planning and Management. Bharat Law
House, Delhi, 2017.

» Singhania, Vinod K. and Singhania, K., Direct Taxes Law & Practice -With

;;())t;c;ial reference to Tax Planning. Taxmann Publications Pvt. Ltd., NewDelhi,

o sy,



ADVANCED STATISTICAL ANALYSIS
Subject Code: BCM-8310

Objectives’ It enables the students to gain undergoing of Statistical techniques as are

lcable 10 DUSIRES

ONIT-1

probability theory & probability Distribution: Binomial Distribution, Poisson
istribution, Normal Distribution and Bye’s Theorem.

UNIT-2

Test of Signification in Sampling & Hypothesis Testing.
UNIT-3

Association of attributes & Chi-Square test

UNIT-4

Interpolation & Extrapolation

UNIT-5

Analysis of Variance & Statistical Decision Theory
References:

1. Statistics (Theory, Methods and applications) - Dr.D.C.Sancheti and
V.K'.Kapoor Sultan Chand & Sons., New Delhi.

2. Business Statistics — S.P.Gupta, Sultan Chand & Sons., New Delhi.

3. Fundamentals of Statistics — D.H. Elhance

it :tatistics (Theory and Practice) — R.S.N.Pillai and Bagavathi, S. Chand Company
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