Hindi Language
« Subject Code: BCM 1111
Ajm of the Subject: TNI Wfew V& WGy w1 ezt wee
Objccti\'cs: faemefal ®f it ok aifife wigfes arife Jam 3 s s

Learning Outcomes:

Fyerefal 3 orge e R wifdey et Wi el anfe @ ufd R vrra famfie &0l
TR T

1 Horeleror Ta— uRe ure ARy (i)

> Ywde UREY Ue-YdRS & R (HEr)

3 @Y YRS WEf- N9 R War gfeaar|

, TR fedia
1. TUIe RGN AwERl § YW |

2. 3raTd XA Ydet: YREY UIe |
3. xuN Rig T oR¥y ue: wRa U 2 (Aeafd)
4 FfeSiEvmER: W9 @ g3 |

$HE TG
1. ggiardl vies: fddlm veg os weg @ forg uas wieg (fRd) aaraswon)

2. G 3R 39S TR (B )
3. XA TeE—yH 3ifdd, {INT, R, SETNIHT |

UISYd YD, AeH IRID, A WA

. AR Ta— &fdd e (Hp sl w=m)

U — ARG @Ue (i)

A NHE gad Rt wr—

RERNT RiE fTev— Gxpfd & IR s |

S 9rgeY A= J4e: AfE B @ravor iR XaAr AR e |
T TR Tde) Rl ATHRI—IUGR HIHRMRT (IH.)
greve qMnf |

N OO s W N oA

Scanned with CamScanner



WEB DESIGNING
Subject Code: BCM-3111

Course Objectives: .
1. To develop the skill & knowledge in JavaScript-enhanced web page.

2. To learn how to design and develop exciting and attractive websites using computer

Programs, graphics, etc.
3. To helps students gain creativity, critical thinking and technical skills.

Contents:

Unit 1:- HTML: Introduction to HTML, HTML Tags Creating Forms Creating tables Managing
home page

Unit 2:- CSS: Introduction to CSS, Three ways to use CSS, CSS Properties Designing website
working with Templates

Unit 3:- Java Script: Introduction to JavaScript, Three ways to use JavaScript Working with
events Client-side Validation '

Unit 4:- J Query: - Introduction to J Query, Validation using JQuery, JQuery Forms and JQuery
Examples

Unit 5:- Understanding Controller:- Request & Response Parameter Controller Action

' Request Life Cycle callbacks Controiler method Redirection Working with component

Understanding Model Creating Model for Database Table Retrieving Data Using Model

| Method for all Basic CURD (Create, Read, Update, Delete) Create own Model method Making

- custom SQL Queries Data Validation

Unit 6:- Understanding ORM (Object Relational Mapping):- Working with Simple
association one to-one one-to-many many-to-many

- View: - Working with layout Create custom Layout Working with Helper class Creating and
_using user define Helper Working with element.

. References:
- L. Responsive Web Design with HTMLS5 and CSS3, Second Edition, Ben Frain.
. 2. Responsive Web Design with HTMLS and CSS3, Essentials by Alex Libby, Gaurv Gupta, Asoj talesra

3. Beginning HTML,XHTML,CCS and JavaScript 1* Edition by Jon Duckett.
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ADVANCED FINANCIAL ACCOUNTING
Subject Code: BCM-3310

Objective: The objective of this course is to expose students to maintain company accounts

Contents

Unit 1: Accounting for joint venture and consignment transaction

Unit 2:- Accounting for royalty and insolvency of individual

Unit 3:- Accounting for hire Purchase System and Installment payment System
Unit 4:- Department and Branch Accounting

Unit 5:- Partnership (Dissolution, sale of firm, Amalgamation)

Unit 6: - Voyage accounts and Investment accounts.

Suggested Reading:

o
.

Lal, Jawahar, Accounting: Theory and Practice, Himalaya Publishing House, New Delhi
Sehgal, Ashok, Sehgal, Deepak: Advanced Financial Accounting, Taxmann;s, New Delhi

Sharma, D.G.: Financial Accounting, Taxmann’s, New Delhi

e b o

Baker, Richard: Advanced Financial Accounting, Tata McGraw Hill, New Delhi

)

S.N. Maheshwar: Financial Accounting, Vikas Publishing House, New Delhi

6. Tulsian P.C.: Financial Accounting, Pearson Education

orpa 7
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FINANCIAL MARKET OPERATION
Subject Code: BCM-3610

Objectives:

1. To understand Financial planning and gain knowledge about Capital & Money market
Operations.

2. To Understand financial planning objectives and various steps in Financial Planning
Process.

Contents:
Unit I: New Issue Market:

Meaning, Functions, Methods of Issuing New Securities (Primary market). Green Shoe
option: use of Green shoe Option in India. Method of Marketing of Securities: Public issue by
prospects, offer for Sale, Placement method.

Unit II: Primary Market Instruments:

Equity shares, Preference Shares, Debentures/ Bonds- Advantages and
Disadvantages. Distinction between Shares and Debentures. Role of Securities in
Industrial Growth.

Unit III: Primary Market Intermediaries:

Merchant Bankers, Underwriters, Forms of Underwriting & Role of Underwriters. Share
transfer Agent- Meaning, Functions. Advertising Agencies- Meaning, Functions.

Unit IV: New Issue Money Market:

Meaning, Types & Importance. Money Market Instruments- Commercial Bills, Treasury Bills,
Call and Short Notice Market Money, Commercial Bills.

Unit V: Management of Investors:

Usual Grievances and Redressal of Investors: Grievances Relating to Companies, Grievances
Relating to Brokers, Grievances Relating to Depository Investors Education and Protection
Fund (Awareness & Protection of Investors) Rules, 2001.

i References:

1. Indian Financial System: Dr. Bharti Pathak, Pearson Education

2. Financial Services: Dr. S Gurusamy, Vijay Nicole Publication

or A

dedrdrdkdo ko bk

Scanned with CamScanner




INTERNATIONAL BUSINESS
Subject Code: BCM-3611

E Course Objective:-

This course aims to introduce students to the international business, trading and financial
environment. Students are also expected to understand the basic features of the foreign exchange
market and types of exchange rates. The course also creates awareness about emerging issues
such as outsourcing and environmental sustainability in the context of international business,
Course Contents:

Unit I- Introduction to International Business:

Globalization and its growing importance in the world economy; Impact of Globalization;
International business contrasted with domestic businesses —complexities of international
business; Modes of entry into International businesses.

International Business Environment: Economic, demographic, cultural and political legal
environment.

Unit II- International Trade:

Theories of International trade - Absolute advantage theory, Comparative advantage theory,
Factory proportion theory and Leontief paradox, Product life cycle theory, National competitive
advantage theory; Tariff and Non-Tariff Barriers. BOP- Balance of payment account and its
components.

Unit III- Regional Economic Integration:

Forms of regional integration; Integration efforts amongst countries in Europe, North America
and Asia: EU, NAFTA and SAARC. International Economic Organizations: WTO, World Bank
and IMF.

Unit IV- International Financial Environment:

Foreign exchange markets — participants and functioning; spot and forward rate quotations,
direct and indirect quote, arbitrage, hedging and speculation; Foreign exchange risk and
exposure. Foreign exchange rate: exchange rate determination, types of exchange rate systems -
fixed and flexible, currency convertibility, soft peg, crawling peg, free float, managed float.

Unit V- Foreign Direct Investment:

Types of FDI - Greenfield investment, Brownfield investments, Mergers & Acquisition,
Strategic alliances; Benefits and drawbacks of FDI. Contemporary issues in International
Business: IT and outsourcing and its potential for India; environmental sustainability in
international business.

References:

* Bennett, Roger. International Business, Delhi: Pearson. .
_ * Charles, W L Hill and Jain, Arun Kumar, International Business, New Delhi:
Tata McGraw Hill.

: ~+ Daniels John. D. Lee H. Radenbaugh and David P Sullivan, International Business,

. . Pearson Education. , : :
| Griffin, Ricky W and Michael W Pustay- International Business-A Managerial Perspective
. Prentice Hall. :
* Mathur, V., Marwah, P. International Business, Pinnacle Learning.
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FUNDAMENTAL OF INVESTMENT
Subject Code: BCM-411¢
Course Objective: o
To familiarize the students with different investment alternatives
iheir analysis, valuation and investor protection. ’

Course Learning Outcomes: After completing the course, the student shall be able to:

col- acquaint with the Investment Environment and concept of Return & Risk o

02 — develop the understanding of Bond valuation & role of Credit Rating a e;lcies

03 — understand the methods of Equity analysis approaches. g ’

04 — analyze two securities portfolio using Harry Markowitz model and CAPM. Mutual Funds

and Financial derivatives. ’

CO5 — examine investors’ protection framework.

Course Contents:

Unit-I: The Investment Environment

The investment decision process. Types of Investment-Commodities, Real Estate and Financial
Assets. The Indian securities market, the market participants and trading of securities, security
market indices, sources of financial information. Return and Risk: Concept, Calculation, Trade -
off between return and risk, Impact of taxes and inflation on return,

Unit-II: Fixed Income Securities

Bond Fundamentals, Estimating bond yields, Bond Valuation, Types of bond risks. Default risk
and credit rating.

Unit-III: Approaches to Equity Analysis

Fundamental Analysis, Technical Analysis and Efficient Market Hypothesis. Valuation of Equity
Shares.

Unit-IV: Portfolio Analysis and Financial Derivatives

Two securities Harry Markowitz Model of Portfolio Analysis and Diversification. CAPM,
Portfolio Risk and Return, Mutual Funds, overview of Financial Derivatives Forwards, Futures
& Options.

Unit-V: Investor Protection
Role of SEBI and stock exchanges in investor protection; Investor grievances and their redressal

system, insider trading, investors’ education and awareness.

introduce them to the basics of

References

* Mayo, An Introduction to Investment. Cengage Learning

» Rustagi, R.P., Investment management. Sultan Chand, New Delhi.

* Singh, Y.P., Fundamentals of Investment management. Galgotia Publications.

. * Tripathi, Vanita, Fundamentals of Investme
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CONSUMER PROTECTION
Subject Code: BCM-4111
ourse Objective
s paper seeks to familiarize the students with their rights and responsibilities as a consumer

ihe social framework of consumer rights and legal framework of protecting consumer rights. The
qudent should be able to comprehend the business firms’ ;

consumer related regulatory and business environment,

Course Learning Ol{tcomes: After completing the course, the student shall be able to:
col: understand t-hc importance of consumer buying process and to identify the alternatives
gvailable to dissatisfied consumers.

02: learn how to pursue the consumer rights under consumer protection act 1986.

03: understand the procedure of filing a complaint.

cO4: analyses the role of industry regulators in consumer protection.

c05: comprehend the hearings, enquiry and appeal provisions.

interface with consumers and the

’ Course Contents:
Unit I- Introduction
Consumer and Markets: Concept of Consumer, Nature of markets: online and offline, urban and

rural; Concept of Price in Retail and Wholesale, Maximum Retail Price (MRP), Fair Price, Grey

Market, GST, ethical and legal aspects of misleading advertisements and deceptive packaging.

Experiencing and Voicing Dissatisfaction: Consumer buying process, Alternatives available to

Dissatisfied Consumers; Forms of Complaint to a Business, Making a complaint heard by the

business, Conciliation and Intermediation for out-of-court Redressal

Unit II- The Consumer Protection Act (CPA), 1986

Objectives and Basic Concepts: Consumer rights and UN Guidelines on consumer protection,

Consumer, goods, defect in goods, spurious goods and services, service, deficiency in service,

unfair trade practice, and restrictive trade practice.

Organizational set-up under the Consumer Protection Act:

Advisory Bodies: Consumer Protection Councils at the Central, State and District Levels;

Adjudicatory Bodies: District Forums, State Commissions, and National Commission: Their
’ Composition, Powers, and Jurisdiction (Pecuniary and Territorial), Role of Supreme Court under

the CPA with important case law.
Unit I11- Grievance Redressal Mechanism under the CPA, 1986
Filing and handling of Complaints: Who can file a complaint; Grounds of filing a complaint;

| Limitation period; Procedure for filing and hearing of a complaint; Disposal of cases;

' Relief/Remedy available; Temporary Injunction; Enforcement of order; Appeal; Frivolous and
vexatious complaints; Offences and penalties.

" Leading Cases decided under Consumer Protec
Commission:

- Medical Negligence; Banking; Insuran

Defective Products; Unfair Trade Practices.

eberh]

tion law by Supreme Court/National

T TR T

ce; Housing & Real Estate; Electricity; Education;
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[V- Industry Regulators and Consumer Complaint Red '
- sSAL Advertising Standard Council of India; Real Estate Regulat;ary Aut’ho(:i(:y Products:

ot V- Consumerism

] Consumer Movemer.lt in India: Evolution of Consumer Movement in India. F ti £
- consumer organizations and their role in consumer protection, Recent I;:avez,m;e:tn (i,n
 consumer Protection in India, National Consumer Helpline, Citizen Charter Productt:stin 5

-~ Quality and Standardization: Voluntary and Mandatory standards; Role O’fBI S fnditn g

. Standards Mark (IST), Hallmarking, Licensing and Surveillance, consumer grieva,nce redressal

| under the BIS Act, 2016; Ag-mark, Overview ISO.

Unit

Note: Unit 2 and 3 refers to the Consumer Protection Act, 1986. Any change in law would
be added appropriately after the new law is notified.

References
+ Aggarwal V. K. (2018) Consumer Protection: Law and Practice, Bharat Law House, Delhi.

Kapoor Sheetal, (2019) Consumer Affairs and Customer Care, 2nd Edition, Galgotia

Publishing Company.
Rajya Laxmi Rao, (2012) Consumer is King,
Sharma, Deepa, (2011) Consumer Protection an

LAMBERT, Germany).
The Bureau of Indian Standards, 2016.

The Competition Act, 2002.
+ The Consumer Protection Act, 1986.
The Food Safety and Standards Act, 2005.

i — *
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3rd Ed. Universal Law Publishing Company.
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ADVANCED FJORPORATE ACCOUNTING
._ Subject Code: BCM-4210

1. To provide theoretical knowledge of Int i 2 . )
2. The students will be able to caligbrate 1h§r;:(:;232‘r:'i:‘:l';clt:dgcpomng. -
and Reconstruction of companies in Amalgamation
Contents:
{NIT-1: Amalgamation, Reconstruction of Companies: - Amalgamation: Accounting for
gmalgamation of companies with reference to AS-14 issued by the ICAI .(excluding inter-

company transactions and holding) Reconstruction: Accounting for internal reconstruction
(excluding inter-company Transaction)

| UNIT-2: Accounting for Holding and subsidiary Companies Definition, need of consolidated
] financial statement, preparation of consolidated financial statement (including intercompany
' holding), and minority interest.

UNIT-3: Accounting for Public Utility Companies. (ELECTRICITY COMPANY)
UNIT-4: Accounting for Banking Company
UNIT-5: Accounting for Insurance Company

Books References:

J.R Monga, Basic Corporate Accounting, Mayur paperbacks, New Delhi

Nirmal Gupta,Chhavi Sharma, Corporate Accounting theory and practice, Ane books pvt Ltd
M.C. Shukla, T.S.Grewal and S.C.Gupta, Corporate Accounting , S.Chand And co., New Delhi
Ashok Sehgal and Deepak Sehgal, Advanced Accounting, Volume I1, Taxman, New Delhi
S.N.Maheshwari and g.K.Maheshwari , Corporate Accounting, Vikas Publication, New Delhi
Mukherjee and Hanif, Corporate Accounting, Tata McGraw Hill, New Delhi

o]
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E-COMMERCE & ONLINE MARKETING
Subject Code: BCM-4610

Objectivi; tand increasing signifi
o unders 1gnificance of E-Com ; L
g :ectors merce and its applications in business and various

To provide an insi_ght.on Online/Digital Marketi iviti : . .
2 andpits emerging significance in business INg activities on various Social Media platforms
3 To ur}der;taﬁd latest t‘;’fﬂds and practices in E-Commerce and Online/Digital Marketing, along
with its challenges an opportunities for an organizations & also have knowledge about’
computers in the field of E-Commerce. g

Cont&l]ts:
UNIT-1: Introduction:

Meaning, Types of E- Commerce, Functions of E-Commerce and Technologies for E-
Commerce.

UNIT-2: E-Marketing:
Retailling in E-Business. Internet Marketing, Advertising and product displays on internet.

UNIT-3: Concepts of E-payments:

Special feature required in payment system in E- Commerce. Types of E- Payment system: E-
Cash, E-Wallets, E-Cheques, credit Cards, debits cards, smarts cards etc.

UNIT-4: Mobile Commerce (M-Commerce):
Overview of M-Commerce. Wireless Application Protocols (WAP). Components of mobile
commerce, mobile- Apps. etc.

T T T T e T e T e et e e

UNIT-5: Legal Framework: )
Legal Framework for E-Commerce, Net Threats, Cyber Laws, Aims and Salient Features of
. Cyber-Laws in India, Cyber Crimes.

Books Recommended: .. .
1. Anita Agrawal, Rahul Vasant Kotian, Tushar Agarwal, Vijayalakshmi Kannan- E-Commerce and

Digital Marketing-Himalaya Publishing House

B
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RETAIL MARKETING
Subject Code: BCM-4611
¢ Objectives:
T o is aimed at providing students wi
U et is aim g nts with a comprehensi i i
e S S oy prehensive understanding of the theoretical

Conff“ts:

{nit L¢ Definition, importance and scope of Retailing; Evolution of Retail Competition,- The Wheel

of Retailing, the Accordion, the Retail Life Cycle; Emergi : HY ¢
Scenario in India; Retail Formats. yele; Emerging Trends in Retailing; The Retail

it I1: Information Gathering in Retailing; Retail Strategic Planning and Operation Management;

Retail Fintfncial Strategy; Target Market Selection and Retail Location; Store Design and
Layout; Visual Merchandising and Displays

Unit IlI:M.erchandise.Planning, Buying and Handling; Merchandise Pricing; Retail communication
Mix; Promotional Strategy; Retail Human Resources Management, Customer Service, The
GAPs Model, Customer Relationship Management.

Unit IV:Retail Selling Skills -Pre-check, Opening the Sale, Probing, Demonstration, Trial Close
Handling Objections, Closing, Confirmations & Invitations

Unit V:Retail Management Information Systems; Retail Audits; Online Retailing; Global Retailing;
Legal and Ethical Issues in Retailing.

Text Books: ]
1. Levy IM. And Weitz B.A (2004), Retailing Management, Sth ed., Tata McGraw Hill.

2. Berman B. Evans J. R. (2004), Retail Management, 9th Edition, Pearson Education.

Reference Books: o
1. Bajaj C; Tulsi R., Srivanstava N.V. (2005), Retail Management, Oxford University

Press, Delhi.
2. Dunne P.M, Lusch R.F. and David A.

Leaming Inc.
m%@)/

(2002), Retailing, 4th ed., South-Western, Thomson
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INVESTMENT IN STOCK MARKET

Course Objective "tbiest Coge: BCM-s110
ou

C02 - learn Indian securities market includ
CO3 - learn EIC framework and conduct Fy
CO4 - understand Technical Analysis,

CO5 - understand the Mutual funds market and learn to Invest i Mutual Funds
Contents:

Unit-I: Basics of Investing

Basics of Investment & Investment Environment. Risk and Return, Instruments of Investment -

) Equity shares, Preference shares, Bonds and Debentures, Trading in securities: Types of orders,
using brokerage and Analyst recommendations.

Unit- II: Indian Securities Market

An overview of Indian Securities Market: Prima
for sale), Secondary Market (cash market and
Participants: Stock Broker, Investor, Deposito
stock exchange, Stock exchanges in India: BS
Sensex, Sources of financial information.
Unit-IIT: Fundamental Analysis

Top down and bottom up approaches, Analysis of international & domestic economic scenario,
Industry analysis, Company analysis (Quality of management, financial analysis :Both Annual
and Quarterly, Income statement amalysis, position statement analysis including key financial
ratios, Cash flow statement analysis, Industry market ratios: PE, PEG, Price over sales, Price
over book value, EVA), Understanding Shareholding pattern of the company.
Unit-IV: Technical Analysis
' Trading rules (credit balance theory, confidence index, filter rules, market breath, advan?es vis
declines and charting (use of historic prices, simple moving average and MACD) basic and
advanced interactive charts. Do’s & Don’ts of investing in markets.
gs:ltc_;;t :rll;es:cnkgg:gulznddu;l:'nalid?tllra(isFunds: Advantage‘s, Disadvantages of investini in Mt:ltteu;l Fulr;isg
Types of Mutual funds: Open ended, close ended, equity, debt, hybrid, money m; ;t, anki t;yn Fi
vs. exit load funds. Factors affecting choice of mutual funds. CRISIL mutual fund ranking an
usage, calculation and use of Net Asset Value.

ng the Derivatives Market,
ndamental Analysis,

ry Market (IPO, FPO, Private placement, Offer
derivative market: Futures and Options) Market
ries, Clearing House, Stock Exchanges. Role of
E, NSE, MSEI. Security Market Indices: Nifty &

References .

* Kumar, V and Nangia, R.S. Investing in Stock Markets, Ane books. N
* Singh J’ K & Singh Amit Kumar, Investing in stock Markets, A K Pu‘b 1cat:i?nst,.on !
* Tripathi Vanita & Panwar N , Investing in Stock Markets, Taxmann’s Publication.
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. 2. Singhania V.K.,"GST & Custom

E-ACCOUNTING & TAXATION WITH
Subject Code: BCM-5111 o

. Objective: To enable the students to understang

 and interpr etation of E-Accounting & Bsiic: Wi::e c;?'l?ortance of the subject through

Cours!
analySl

Contents: .
UNIT‘I: Introduction to AIS:

.+ Background of Accounti
Meaning: . nting Software and Commercial L imitati
1 qditional Accounting Information architecture, Manual A/C System vj‘sn (g:‘;arf;;t:::;;a ::/)gs "

NIT-2: Goods & Service Tax (GST):

Meaning, Background of GST, Types of GST, Concept of Input Tax Credit (ITC), Rates in GST
yith full details. '

UNIT-3: Introduction to Tally:

Meaning of Tally, Advantages & Disadvantages of Tally, Versions of Tally, Features of Tally,
Scope of Tally, Meaning of Vouchers, Types of Vouchers — General & Vouchers used in A/C
Entries. Effect of Vouchers on Trial Balance, P&L and balance Sheet.

UNIT-4: Tally Prime with GST:

Introduction, Creation of Company, Gateway of Tally, Accounting Info. — Creation of Ledger
and Group, Creation of Voucher Entries = Contra Vouchers, Receipt Vouchers, Payment
Vouchers, Purchase Vouchers, Sales Vouchers, Journal Vouchers, Debit & Credit Note, Display
of Reports — Trial Balance, Day Book, Profit & Loss A/C, Balance Sheet.

UNIT- 5: System Analysis & Design:

System analysis and design of a business event driven system, EDP Controls.

Textbooks: i icati
. HC Mehrotra & Prof VP Agarwal,"Income Tax Law & Account” Sahitya Bhawan Publications, Agra

» : i dore.
2. Shripal Sakhlecha, “ Income Tax Law and Account”, Satish pnpterln P
3. HC lI:Zehrotraegc I?;'of VP Agarwal,”GST & Customs Duty” Sahitya Bhawan Publications, Agra

. » Gatish Printer Indore.
4. Shripal Sakhlecha, “Goods & Service Tax & Customs Duty”, Satis s
S. Moc{)iaGupta zﬁdaéupta, «Goods & Service Tax & Customs Duty”,SBPD Publications, Agra.

Reference Books: : ;
, : g i 1hi

1. §i i » i me Tax”, Taxmann Publication, N_ew Delhi.

Singhania V.K.,”Student Guide tol};;g, ] e tion, New Delhi.

3. Bansal K.M., ”GST & Custom Law”, Taxmann Publication, New Delhi.

ol —— _
U
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GOODS & SERVICE TAX AND CusTO

Subject Code: BCM-s319 MSLAw
arse Objective
G part knowledge of principles ang
ctically: .
course Learning Outcomes After completing the course, the student shall be able t
’ ods and servj b e e
gendment carried out to install GST i comrh o decphie

i . the constitutional
in Ind
GoT council. 'a and comprehend the composit

on and working of
002: understand the meaning of supply under GST law, differentiate between intra-state and
ter-state supply, comprehend rules related to the place of supply and compute the value of
supply-

003: comprehend the utilization of input tax credit, and the reverse charge mechanism of paying
GST and to know the procedure for claiming refund under GST law.

004: understand the provisions for registration under GST along with special provisions such as
those related to anti-profiteering and avoidance of dual control.

C05: know the basic concepts of Customs Act and to compute the assessable value for charging
customs duty.

Course Contents:

Unit I: Introduction

Constitutional framework of indirect taxes before GST (taxation powers of Union & State
Government); Concept of VAT: meaning, variants and methods; Major defects in the structure of
indirect taxes prior to GST; Rationale for GST; Structure of GST (SGST, CGST, UTGST &
IGST); GST Council; GST Network; State compensation mechanism.

Unit IT: Levy and collection of GST

Taxable event- “Supply” of goods and services; Place of supply: intra-state, inter-state, import
and export; Time of supply; Valuation for GST- valuation rules; Taxation of reimblfrsem.ent of
expenses; Exemption from GST: Small supplies and Composition scheme; Classification of
goods and services: Composite and Mixed supplies.

Unit I1I: Input Tax Credit , .- .
Eligible and ineligible input tax credit; Apportionment of credit and blocked credits; Tax credit

in respect of capital goods; Recovery of excess tax credit; Availability of tax credit in special
Circumstances; Transfer of input credit (Input Service Distributton?; P:a?rr:nt o: taxes; Refund;
Doctrine of unjust enrichment; TDS; TCS; Reverse Charge Mechanism; Job wor

. : - ST
Unit 1v: p and Special Provisions under G o . .
Regisuatio,:?c';::l;: Siee: gredit and debit notes; Returns; Audit in GST; Assessment: Self:

asessment; Summary and scrutiny; Taxability of e-Commerce; Anti-profitcering; Avoldancs of

dual control, '{S ﬂ/y

4
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gt V¢ Customs —

0 e s :

.. concepts; Territorial waters; High Seas; Types of custom dyfj
uties;

ptions. Valuation; Baggage rules

gexem
geference? :

, Ahuja, Girish, Gupta Ravi, GST & Customs Law,

, gabbar, Sonal, Kaur, Rasleen and Khurana, Kritjk
(ustoms Law. Scholar Tech Press.

,gansal, K. M., GST & Customs Law, Taxmann Publication.

,Gupta, S.5. GST- How to meet your obligations (April 2017), Taxmann Publications.
Gupta, S.S., Vastu and Sevakar, Taxmann Publications, 2017.

+Sahi, Shilpi. Concept Building Approach to Goods & Service Tax, & Customs Laws. Cengage.
«Singhania V. K, GST & Customs Lax, Taxmann Publication..

.Sisodia Pushpendra, GST Law, Bharat Law House.

il
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a. Goods and Service Tax (GST) and
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ADVANCED MARKETING & MARKET RESEARCH
Subject Code: BCM-7210

o fives
i oJp students to understand the concept of i
h Titllatgst trends in marketing Protmerketn

, To inculcate the analytical abilities and research skills among the students

g and its applications. Also to expose the students to

ontents:

fnit-l
«ing Research: Introducti
\keting lon, Management uses of marketing research, Problem

gmulation & steps in decision Making Process.

(uit-11
RES@{C}‘ Design: Introd}xction, Exploratory Research, Descriptive research, Causal/
pxperimental Research Design, Relationship in between different types of designs.

Unit-III
Data Collection Methods, Primary & Secondary Data, Obs
Analysis & interpretation of Data, Development of questionnaire.

ervation & Questionnaire Techniques,

Unit-IV
Sample Design, Sample Plan, Probability & Non- Probability Sampling, Sample Size, etc.,

Attitude Measurement through different types of scafes.

Unit-V
Product Research, Advertising Research — Copy Testing — Test Marketing, Media Selection,
Research Report
Suggested Readings:
Donald S. Tull

g Decisions Paul E. Green,

@ 1. Research for Marketin
W. Boyd Jr. , Ralph Westfall

2. Marketing Research- Text and Cases Harper

aﬁ%’ﬁﬂ/ b
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ADV
ASNC‘ED CosT ACCOUNTIN
ubject Code: BCM-7419 o

UNIT-3

Marglna'l Cost- Concepts, .Break Even Analysis, Uniform Costing and Inter Firm
Comparison. Use of Marginal Costing in Business Decision.

UNIT-4

Budgetary Control:- Basic Concepts, Preparation of Financial Budget: Cost Audit:
Objective and Advantages

UNIT-5
Standard costing and Variance Analysis

{ Reference:
0“—%1(’79_” b

1. Oswal Maheswari- costing accounting
2. M.Agarwal & Jain-cost accounting

e v ol ok ok e o e ok o
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FINANCIAL REPOTING & ANALYSIS

S
Course Objective ubject Code: BCM-8119

an ability to unders i
To develop Y erstand, analyze ang Interpret the basic fra
eporting: ) sic framework of financial
course Learning Outcomes: After con,
co1-Describe the conceptual framework

mponents of financial statements,

c02- Identify major disclosures related to financial

. : State
c03- Explain tcchrflqucs of analysis of financial stutcatlt'r]l]lzm
C04- Analyze and interpret financia] stafe y
C05- Gain understanding of emerging areas in financial
business, value added statements and Integrated Reporti

pleting the course, the g

tudent .
of financial reporting ent shall be able to:

o have an understanding of

reporting - Accounting for Ecommerce
ng.

Contents:
Unit-I: Introduction

Concept apd object_lves of financial reporting, Users of financial reports, Conceptual Framework
for financial reporting. Understanding financial statements of a Joint Stock Company : Balance
sheet, Statement of Profit and Loss, Cash Flow statement, Statement of changes in Equity, Notes
to the accounts, Significant accounting policies, Accounting Standards, Converged Indian
Accounting Standards (Indian AS) relevant to the financial statements.

Unit-II: Disclosures in Annual Report
Disclosures under Companies Act, 2013, Accounting Standards, Securities Exchange Board of
India (SEBI) — in annual reports and company website.

Unit-III: Analysis of Financial Statements — Techniques
Comparative financial statements, Common Size Financial Statements, Ratio Analysis, Cash

Flow Analysis, Trend Analysis.

Unit-IV: Analysis of Financial Statements — A Case Study
Intra-firm and inter-firm comparison of any three listed companies from any sector/industry for a

period of five years using the spread sheet, Use of Ratio analysis, Industry Averages, Growth
rates, CAGR, Z-score etc. in the analysis.

Unit-V: Emerging Trends in Reporting . .
Accounting for E-commerce business — Introduction, elements of e-commerce transactions,

business models, classification of e-commerce websites, revenue recognition and. mez}xsuremte:é
of costs, Indian Accounting Standard and its implication on ECommerce compa:‘\/:e]s. nteirl:} -
Reponing - Meaning, Purpose, Salient features of framework, the Capitals and Value creation.

Value Added Statement.

REFERENCES

. rya, K Ashish. Corporate .
Gupta, Ambrish, Financial ~ Accounting

crspectiy tion, Delhi. . o

Lal, Jawahz’rlzasrflzzigug;;ba, Financial Reporting and Analysis. Himalaya Publishing

OUSC, MUmbai, : .
Sapra, Ritu, Kaur K. & Chawla K. Financial Reporting and

i i i lhi.
.0 oia] Reporting and analysis. PHI leaming, Delhi
i fo% Management:  An Analytical

Analysis. Wisdom Publications,
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o]

PERS(?NAL TAX PLANNING
Subject Code; BCM-8219

rse Objective: To provide bagjc knowledge of Income Tax and jp’s planning

gudents in easily comprehensie manner with a view to equip them to use th
€ the

" o )
i mate tool of planning in thej, cconomic life,

jan the scope of income,
(02: app}y critical thi.nking and problem solving skills to minimize tax liability.
(03: devise tax planning Strategy in relation to income from house property and

# husiness.
(04: devise tax planning strategies w.r.t. capital gains and income from other

s0Urces.
(05: understand provisions related to clubbing and certain deductions under

Jncome Tax Act

lnit I: Concept of Tax Planning

() Meaning of tax planning, tax avoidance, tax evasion and tax management;
Objectives of tax planning; Case studies relating to tax planning, tax avoidance, tax
evasion and tax management.
(i) Tax Planning with reference to residential status: Relevance of residential

, slatus in computing taxable income; Determination of residential status of an
individual, HUF, company, other persons; Relationship between residential status

and incidence of tax; Case studies relating to residential status.
(iii) Provisions relating to concept of agricultural income; Tax treatment and tax

Planning of agricultural income.

I?nit IL: Tax Planning with Reference to Salary Income

() Tax Plaﬂning in respect of salary income: Bonus; Fees; Commission and
aHowmces; Valuation of perquisites; Allowances; Retirement benefits like
Sratuity, leaye encashment, pension tax relief under Section 89 (1) (arrearsof

(i) Cage Studies based on designing pay package.

oo B g -
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» Tax Planning in respect of self-o i

i fit ont end'partly self: occupied houge Property,
aetly " Y sel-oceupicd house property.
pusiness or profession of the assessce, &
(i) Set-off and. carry forward of hoyse property losses
(i) Tax planning related to Section 80C, '
i) Tax P!anmng. relatt.zd to business income Covering only Presumptive schemes
of computing business income (Section 44AD, 44ADA, 44 AE)

let-out house property,
and property used for

Unit IV: Tazf Plan.ning in relation to Capital gains and other sources

. () Tax plam.nng with reference to long-term and short-term capital assets and
choice of price-inflation indexation; Capital gains on equity and non-equity

financial instruments.

(i) Tax planning in relation to gifts received from relatives and non-relatives.

Unit V: Other Areas of Tax Planning

i) Income of others’ liable for clubbing.
i) Deductions under Sections 80C, 80 CCD (1), 80CCD (1B), 80CCD (2), 80D,

80DD, 80DDB, 80E, 80G, 80TTA, 80TTB
iii) Rebate under Section 87A.

References
* Ahuja, G. and Gupta, R., Corporate Tax Planning and Management. Bharat Law

 House, Delhi, 2017.
*Singhania, Vinod K. and Singhania, K., Direct Taxes Law & Practice -With

special reference to Tax Planning. Taxmann Publications Pvt. Ltd., NewDelhi,
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ADVAN
CEI.) STATISTICAL ANALY
Subject Coge; BCM-831¢ o

i Jble to business.
i
gNIT-1

Probability theory & p robability Distribution: Binomial Distribut; 5
gistribution, Normal Distribution and Bye’s Th;::;nr:al Distribution, Poisson

(NIT-2
¢
Test of Signification in Sampling & Hypothesis Testing.

UNIT-3

Association of attributes & Chi-Square test

UNIT-4

Interpolation & Extrapolation

UNIT-5
Analysis of Variance & Statistical Decision Theory

( References:

1. Statistics (Theory, Methods and applications) — Dr.D.C.Sancheti and
V.K Kapoor Sultan Chand & Sons., New Delhi.

2 Business Statistics — S.P.Gupta, Sultan Chand & Sons., New Delhi.

). Fundamentals of Statistics — D.H. Elhance ‘

4L- Statistics (Theory and Practice) — R.S.N.Pillai and Bagavathi, S. Chand Company
td,
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