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Department of lifelong learning, DAVV Organized Webinar on RESEARCH OPPORTUNITIES 

IN DESIGN For students of department in which 47 students with respected faculties take actively 

part with full of interest and learning ability about the research method of design. 

Speaker Dr.Amrita Rajput explained very perfectly with the help of slides to the participants that 

Research is very important point in the field of design. Research is critical in any area of design, from 

logos to poster.it is about collecting data through interviews with clients, user feedback, domain 

research and more. It guides the creation of the design by helping you understand what makes people 

tick. 

WHY IS RESEARCH IMPORTANT IN FASHION DESIGN 

Fashion market research can help a business identify new target markets, understand how existing 

customers feel about their brand, gain insights into fashion spending, and explore how marketing 

campaigns can affects buying behavior. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

CONCLUSION 

To conclude, research is integral part of design and continues along with the project at all stages. 

There are three types of research explained well in the session and participants learn that research is 

first priority in the field of design and they learn three method of research with examples and used to 

apply in their field with collection of data around the area in which they work. 
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